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P R E F A C E 

The main p u r p o s e of this b i b l i o g r a p h y is to aid the 

work of r e s e a r c h e r s , s t u d e n t s and p u b l i c a g e n c i e s by 

p r o v i d i n g a list of a n n o t a t e d r e f e r e n c e s on a g r i c u l t u r a l 

m a r k e t i n g in e c o n o m i c d e v e l o p m e n t . 

This work has drawn upon a p u b l i s h e d b i b l i o g r a p h y 

p r e p a r e d in F A O , B i b l i o g r a p h y of Food and A g r i c u l t u r a l 

M a r k e t i n q , 1 965 (see R e f e r e n c e N o . 1 . 2 3 ) ; also a work by 

John W i s h , E c o n o m i c D e v e l o p m e n t in Latin A m e r i c a , An 

A n n o t a t e d B i b l i o g r a p h y , 1966 (see r e f e r e n c e N o . 2 . 3 3 ) ; 

and an u n p u b l i s h e d work by H o w a r d B o d e n h a m e r in the 

D e p a r t m e n t of A g r i c u l t u r a l E c o n o m i c s at M i c h i g a n S t a t e 

U n i v e r s i t y . The b i b l i o g r a p h y is based upon a careful 

review of the m a t e r i a l s (in E n g l i s h ) a v a i l a b l e in the 

M i c h i g a n S t a t e U n i v e r s i t y l i b r a r i e s , i n c l u d i n g j o u r n a l s , 

b o o k s , theses and p u b l i c a t i o n s of national and inter-

national a g e n c i e s . 

The s e l e c t i o n of p u b l i c a t i o n s to be included in 

the b i b l i o g r a p h y was based upon the f o l l o w i n g g u i d e l i n e s : 

(1) A m a j o r e m p h a s i s was given to s t u d i e s w h i c h 

a p p r o a c h the p r o b l e m s of a g r i c u l t u r a l m a r k e t i n g 

in a c o m p r e h e n s i v e w a y , a n a l y z i n g the m a r k e t i n g 

a c t i v i t i e s as a w h o l e system for a p r o d u c t or 

r e g i o n . 

(2) M a j o r g e o g r a p h i c e m p h a s i s was d i r e c t e d toward 

Latin A m e r i c a , w h e r e the Latin A m e r i c a n M a r k e t 

P l a n n i n g C e n t e r (LAMP) of M i c h i g a n S t a t e U n i v e r s i t y 

has f o c u s e d its e f f o r t s . N e v e r t h e l e s s , some 

s t u d i e s c o n c e r n i n g o t h e r d e v e l o p i n g r e g i o n s of 



the w o r l d have also been i n c l u d e d for the 

sake of p r o v i d i n g a m o r e c o m p l e t e list to 

potential users i n t e r e s t e d in c o m p a r a t i v e 

a n a l y s i s or with a b r o a d e r scope of r e s e a r c h 

p u r p o s e s . 

(3) E m p h a s i s was also given to r e c e n t p u b l i c a t i o n s 

( i . e . , since I 9 6 0 , ) a l t h o u g h some o l d e r 

p u b l i c a t i o n s have also been i n c l u d e d . 

(4) Some p u b l i c a t i o n s in the area of e x p o r t 

m a r k e t i n g have been i n c l u d e d b e c a u s e of the 

i n c r e a s i n g c o n c e r n over the d e v e l o p m e n t of 

e x p o r t m a r k e t s , and the r e l a t i v e s c a r c i t y of 

s t u d i e s in this a r e a . 

The s e l e c t e d r e f e r e n c e s have been c l a s s i f i e d i n t o 

two m a j o r c a t e g o r i e s : 

1 . General r e f e r e n c e s 

2. R e f e r e n c e s to s p e c i f i c d e v e l o p i n g r e g i o n s of 

the w o r l d . 

An index of a u t h o r s and of s u b j e c t have been 
« 

included to f a c i l i t a t e the o r i e n t a t i o n of the r e a d e r with 

m o r e s p e c i f i c i n t e r e s t s . 

F i n a l l y I wish to e x p r e s s my g r a t i t u d e to D r . 

H a r o l d R i l e y , P r o f e s s o r of the D e p a r t m e n t of A g r i c u l t u r a l 

E c o n o m i c s at M i c h i g a n S t a t e U n i v e r s i t y for the e n c o u r a g e -

m e n t he gave me to u n d e r t a k e this work and for the helpful 

s u g g e s t i o n s he has m a d e . I also wish to a c k n o w l e d g e the 

v a l u a b l e help I have r e c e i v e d from D r . Kelly H a r r i s o n , 

A s s i s t a n t P r o f e s s o r of the D e p a r t m e n t of A g r i c u l t u r a l 

E c o n o m i c s , and c o - d i r e c t o r of the LAMP C e n t e r . 

Pablo T o r r e a l b a 

East L a n s i n g , F e b r u a r y 1971 
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1.1 A B B O T T , J . C . "Case S t u d i e s of A d v a n c e s in M a r k e t i n g 

in T r o p i c a l C o u n t r i e s M o n t h l y B u l l e t i n of A g r i c u l -

tural E c o n o m i c s and S t a t i s t i c s , V o l . 1 9 , N o s . 7 / 8 , 

J u l y - A u g u s t , 1 9 7 0 . 

The a r t i c l e states there are a vast n u m b e r of 

r e c e n t a d v a n c e s in m a r k e t i n g in the tropical c o u n t r i e s , 

but much more a n a l y s i s and a p p r a i s a l of the f a c t o r s 

behind s u c c e s s is n e e d e d . Such s t u d i e s w o u l d 

p r o v i d e v a l u a b l e g u i d a n c e on p l a n n i n g and p o l i c y 

m a k i n g for p r i v a t e and p u b l i c a g e n c i e s . A b b o t t 

d e s c r i b e s a c h i e v e m e n t s in the areas of e x p o r t 

m a r k e t i n g , m a r k e t i n g of food g r a i n s , c o o p e r a t i v e 

m a r k e t i n g , e x p a n s i o n of s p e c i a l i z e d m a r k e t i n g c h a n n e l s 

and
!
 g o v e r n m e n t m a r k e t i n g s e r v i c e s . This paper was 

also p r e s e n t e d at the XIV I n t e r n a t i o n a l C o n f e r e n c e 

of A g r i c u l t u r a l E c o n o m i s t s in M o s c o w , A u g u s t , 1 9 7 0 , 

1.2 A B B O T T , J . C . " M a r k e t i n g Issues in D e v e l o p m e n t P l a n n i n g " 

i n M a r k e t s and M a r k e t i n g in D e v e l o p i n g E c o n o m i e s , e d s. 

M o y e r and H o l l a n d e r , I r w i n , 1 9 6 8 , p p . 8 7 - 1 1 6 

A b b o t t r e p o r t s that m a r k e t i n g is l a r g e l y ignored 

in the national d e v e l o p m e n t plans in d e v e l o p i n g 

c o u n t r i e s , s e e m i n g l y r e f l e c t i n g a l a i s s e z faire 

a t t i t u d e ; but he a r g u e s that this is a m i s t a k e s i n c e 

these m a r k e t e c o n o m i e s often need g o v e r n m e n t 

r e g u l a t i o n or s t i m u l a t i o n . He d i s c u s s e s the critical 



areas w h e r e m a r k e t i n g should be c o n s i d e r e d if 

d e v e l o p m e n t plans are to be s u c c e s s f u l , and shows a 

n u m b e r of cases of f a i l u r e s from practical e x p e r i e n c e , 

1.3 A B B O T T , JOHN C . "Agri cui turai M a r k e t i n g Boards 

in D e v e l o p i n g C o u n t r i e s " . A m e r i c a n Journal of 

Agri cultural E c o n o m i c s , V o l . 4 9 , N o . 3 , A u g u s t , 1 967 , 

p p . 7 0 5 - 7 2 2 . 

This a r t i c l e d e s c r i b e s the d i f f e r e n t f u n c t i o n s 

of m a r k e t i n g boards and the v a r i o u s e x i s t i n g t y p e s . 

It d i s c u s s e s and i l l u s t r a t e s the s h o r t c o m i n g s and 

p o t e n t i a l s of this kind of o r g a n i z a t i o n for 

several m a r k e t i n t e r v e n t i o n o b j e c t i v e s , s t a t i n g 

the need to find a n a l y t i c a l tools to a p p r a i s e their 

effi ci e n c y . 

1.4 A B B O T T , J e C, "The D e v e l o p m e n t of M a r k e t i n g 

I n s t i t u t i o n s " in A g r i c u l t u r a l D e v e l o p m e n t and E c o n o m i c 

G r o w t h , S o u t h w o r t h and J o h n s t o n , Cornell U n i v e r s i t y 

P r e s s , 1 9 6 7 , p p . 364-393« 

The role of m a r k e t i n g in e c o n o m i c d e v e l o p m e n t 

is a n a l y z e d and some of its m o s t i m p o r t a n t e l e m e n t s 

are d i s c u s s e d : m a r k e t s t r u c t u r e , p r i c i n g e f f i c i e n c y , 

i n v e s t m e n t in f a c i l i t i e s and n e c e s s a r y p u b l i c 

f u n c t i o n s in r e g u l a t i n g and s t i m u l a t i n g m a r k e t i n g 

e f f i c i e n c y , 

1.5 A B B O T T , J . C . , " M a r k e t i n g and Area D e v e l o p m e n t S t u d i e s " , 

T o w a r d S c i e n t i f i c M a r k e t i n g , e d . by S t e p h e n A . G r e y s e r . 

C h i c a g o , A m e r i c a n M a r k e t i n g A s s o c i a t i o n , 1 9 6 4 . 



( P r o c e e d i n g s of the W i n t e r C o n f e r e n c e of the 

A m e r i c a n M a r k e t i n g A s s o c i a t i o n , D e c . , 2 7 - 2 8 , 1 9 6 3 , 

B o s t o n . ) p p . 4 2 4 - 4 4 2 . 

This paper e l a b o r a t e s on the role of m a r k e t i n g 

in d e v e l o p m e n t or s e t t l e m e n t areas in d e v e l o p i n g 

c o u n t r i e s . The a u t h o r i l l u s t r a t e s , through 

several case s t u d i e s , that m a r k e t i n g has not 

been p r o p e r l y c o n s i d e r e d in p r e p a r i n g plans for 

these d e v e l o p m e n t a r e a s , u n d e r m i n i n g their c h a n c e s 

of s u c c e s s . The m a r k e t i n g e l e m e n t s that should 

be c o n s i d e r d in such plans are also d i s c u s s e d . 

A B B O T T , J . C. "The Role of M a r k e t i n g in the D e v e l o p 

m e n t of B a c k w a r d A g r i c u l t u r a l E c o n o m i e s " , Journal 

of Farm E c o n o m i c s , V o l . 4 4 , May 1 962 . p p . 3 4 9 - 3 6 2 . 

A b b o t t d i s c u s s e s the p r o b l e m of p r o v i d i n g 

the e c o n o m i c i n c e n t i v e s and m a r k e t i n g c o n d i t i o n s 

n e c e s s a r y to a t t r a c t g r e a t e r o u t p u t from small 

f a r m s . T h r e e basic c o n d i t i o n s are e s s e n t i a l for 

a g r i c u l t u r a l d e v e l o p m e n t . (1) a d e q u a t e prices 

for p r o d u c t s , (2) a d e q u a t e m a r k e t i n g f a c i l i t i e s 

and (3) a s a t i s f a c t o r y land tenure system» The 

d i s c u s s i o n e x t e n d s to m a r k e t i n g p r o b l e m s faced in 

m o s t d e v e l o p i n g c o u n t r i e s . S u c c e s s in i m p r o v i n g 

m a r k e t i n g s y s t e m s g e n e r a l l y d e p e n d s on the 

p e r f o r m a n c e at all levels — p r o d u c t i o n , a s s e m b l y , 

p r o c e s s i n g and d i s t r i b u t i o n - g i v e n the close inter-

r e l a t i o n s h i p s among all these f u n c t i o n s . T h e r e f o r e 

m a r k e t i n g i m p r o v e m e n t p r o g r a m s m u s t c o o r d i n a t e all 

the a c t i v i t i e s if any of them are to r e s u l t in 

an e c o n o m i c r e t u r n . The t r a i n i n g of m a r k e t i n g 



p e r s o n n e l is also a crucial part of these p r o g r a m s . 

1.7 A B B O T T , J , C o , M a r k e t i n g Fruit and V e g e t a b l e s , 

FAO M a r k e t i n g G u i d e No» 2 , (revised e d i t i o n ) Rome 

1 9 7 0 , p e 181 

This book is a revised e d i t i o n of an e a r l i e r 

FAO work (see r e f e r e n c e N o . 1 . 2 5 ) . It covers 

i m p o r t a n t m a r k e t i n g c o n s i d e r a t i o n s r e g a r d i n g the 

farm p r o d u c e r ; p a c k i n g , s t o r a g e and t r a n s p o r t ; 

p r o c e s s ing; s t a n d a r d i z a t i o n ; m a r k e t ! n g c h a n n e l s ; 

sales and p r i c i n g p o l i c i e s , and g o v e r n m e n t 

m a r k e t i n g services« This w o r k r e p r e s e n t s a 

p r a c t i c a l t r e a t m e n t of these topics and is i n t e n d e d 

to be of use as an a d v i s o r y text in p r o b l e m s of 

m a r k e t i n g for d o m e s t i c and i n t e r n a t i o n a l m a r k e t s . In 

this r e v i s e d e d i t i o n , added e m p h a s i s has been 

given to m a r k e t i n g f r u i t and v e g e t a b l e s in tropical 

c o u n t r i e s and to the t r e a t m e n t of p a c k i n g s t a t i o n s 

and p r o c e s s i n g p l a n t s . 

1.8 A B B O T T , J c C . , "The role of M a r k e t i n g in the D e v e l o p -

m e n t of A g r i c u l t u r a l P r o d u c t i o n and T r a d e in Less 

D e v e l o p e d C o u n t r i e s " . M o n t h l y B u l l e t i n of Agri cui turai 

E c o n o m i cs and S t a t i s t i c s , V o l . I X , N o . 9 , S e p t , 1 9 6 0 . 

A s i m i l a r d i s c u s s i o n to a p r e v i o u s r e f e r e n c e (1.6) 

1.9 A B B O T T , J* C. M a r k e t i n g G u i d e N o . 1: M a r k e t i n g 

P r o b l e m s and I m p r o v e m e n t P r o g r a m s , F A O , R o m e , 1 9 5 8 . 

A basic book that deals with m o s t a s p e c t s of 

a g r i c u l t u r a l m a r k e t i n g in d e v e l o p i n g n a t i o n s . A b b o t t 



d i s c u s s e s the i m p o r t a n c e and i n c r e a s i n g role of 

m a r k e t i n g in the e c o n o m i c d e v e l o p m e n t p r o c e s s . 

D i f f e r e n t m a r k e t s t r u c t u r e s are a n a l y z e d , their 

p r o b l e m s are d i s c u s s e d , and the m a r k e t e q u i l i b r i u m 

c o n c e p t and price fixing issues are e x a m i n e d . 

A vast s e c t i o n of this book is d e d i c a t e d to a 

d e s c r i p t i o n of the typical p r o b l e m s e n c o u n t e r e d at 

all levels of the a g r i c u l t u r a l m a r k e t i n g p r o c e s s , 

i n c l u d i n g : p r o d u c t i o n , t r a n s p o r t and m e a n s of 

c o m m u n i c a t i o n , s t o r a g e , h a n d l i n g and p r o c e s s i n g , 

the scale of o p e r a t i o n of m a r k e t i n g f i r m s , s y s t e m s 

of w e i g h t s and m e a s u r e s and grades and s t a n d a r d s , 

m a r k e t i n f o r m a t i o n and c r e d i t c o n d i t i o n s for 

f a r m e r s . A n o t h e r section d e v o t e s a t t e n t i o n to the 

i m p l e m e n t a t i o n of i m p r o v e m e n t p r o g r a m s , c o n s i d e r i n g 

the actual and potential role of g o v e r n m e n t , p r i v a t e 

e n t e r p r i s e , c o o p e r a t i v e s and other kinds of 

i n s t i t u t i o n s in these m a r k e t i n g s y s t e m s . 

The book cites e x a m p l e s of actual cases of 

d e v e l o p i n g c o u n t r i e s to i l l u s t r a t e the ideas and 

g u i d e l i n e s d e s c r i b e d . 

1.10 A B B O T T , J . C, and B U R D E T T E , R. F. M a r k e t i n g L i v e s t o c k 

and M e a t , M a r k e t i n g G u i d e N o . 3 , F A O , R o m e , 1 960 . 

This book refers to the p r o b l e m s e n c o u n t e r e d 

in m a r k e t i n g l i v e s t o c k and m e a t ; it is e s p e c i a l l y 

o r i e n t e d to d e v e l o p i n g n a t i o n s . It covers i m p o r t a n t 

a s p e c t s such as t r a n s p o r t a ti o n , h a n d l i n g , p r o c e s s i n g 

location and d i f f e r e n t kinds of d i s t r i b u t i o n c h a n n e l s , 

1.11 A B B O T T , J . C . and C R E U P E L A N D T , H . F. A g r i c u l t u r a l 

M a r k e t i n g B o a r d s : T h e i r E s t a b l i s h m e n t and O p e r a t i o n , 

M a r k e t i n g G u i d e N o . 5 , F A O , R o m e , 1 9 6 6 . 



In this book A b b o t t and C r e u p e l a n d t d e s c r i b e 

the d i f f e r e n t kinds of m a r k e t i n g b o a r d s , a n a l y z e 

their o p e r a t i n g p r o c e d u r e s and the c o n d i t i o n s 

under w h i c h these have been s u c c e s s f u l , and d i s c u s s 

the main d i f f i c u l t i e s e n c o u n t e r e d in a t t a i n i n g some 

o b j e c t i v e s . The study is i n t e n d e d to p r o v i d e 

g u i d a n c e in less d e v e l o p e d c o u n t r i e s and is built 

upon past e x p e r i e n c e s of these n a t i o n s , 

1.12 A I N E S , R O N A L D *0. " E c o n o m i c D e v e l o p m e n t T h r o u g h 

A g r i b u s i n e s s C o n s o r t i a " , A m e r i c a n Journal of A g r i c u l -

tural E c o n o m i c s , V o l . 5 0 , N o . 5 , D e c e m b e r 1 968 , p p . 

1 3 4 5 - 1 3 5 0 . 

This a r t i c l e d o c u m e n t s an i n t e r n a t i o n a l 

c o n s o r t i u m a r r a n g e m e n t to p r o m o t e d e v e l o p m e n t of 

large a g r i c u l t u r a l areas t h r o u g h d i r e c t m a n a g e m e n t 

of p r o c u r e m e n t , p r o d u c t i o n and m a r k e t i n g . This 

new a r r a n g e m e n t is being a p p l i e d in the D o m i n i c a n 

Republic« 

1.13 A N S C H E L , KURT R . , B R A N N O N , R U S S E L L H . , AND S M I T H , 

ELDON D . , A g r i c u l t u r a l C o o p e r a t i v e s and M a r k e t s in 

D e v e l o p i n g C o u n t r i e s , P r a e g e r , New Y o r k , 1 9 6 9 , p . 3 7 3 . 

This book c o m p r i s e s several papers p r e p a r e d 

for a special s e m i n a r on the s u b j e c t . The m a j o r 

s e c t i o n s of the book i n c l u d e : (1) a c o n c e p t u a l 

f r a m e w o r k for c o o p e r a t i v e s , its p r i n c i p l e s , f u n c t i o n s 

and b e n e f i t s of c o o p e r a t i o n ; (2) a g r i c u l t u r a l m a r k e t i n g 

in a regional and c o u n t r y p r o b l e m s e t t i n g , this 

i n c l u d e s p r o d u c t and input m a r k e t i n g ; (3) c o o p e r a t i v e s 

as i n s t r u m e n t s of rural d e v e l o p m e n t , its p o t e n t i a l s 



and p r o b l e m s , this section has a r t i c l e s d o c u m e n t i n g 

the p e r f o r m a n c e of c o o p e r a t i v e s in m a n y d e v e l o p i n g 

c o u n t r i e s ; (4) a final part d i s c u s s e s the a d a p t a t i o n 

of c o o p e r a t i v e s and quasi c o o p e r a t i v e s to m a r k e t 

s t r u c t u r e s and c o n d i t i o n s of less d e v e l o p e d a r e a s . 

1.14 B A R T E L S , R O B E R T , C o m p a r a t i v e M a r k e t i n g : W h o l e s a l i n g 

in Fifteen C o u n t r i e s , R i c h a r d D. I r w i n , H o m e w o o d , 

I l l i n o i s , 1 9 6 3 , p. 3 1 7 . 

A c o l l e c t i o n of papers d e s c r i b i n g the s t r u c t u r e 

and o p e r a t i o n of the w h o l e s a l i n g s e c t o r in d i f f e r e n t 

c o u n t r i e s r e p r e s e n t i n g all the m a j o r r e g i o n s of 

the w o r l d . A l t h o u g h the book is m a i n l y d i r e c t e d 

to c o n s u m e r goods in g e n e r a l , m o s t of the a r t i c l e s 

i n c l u d e a d i s c u s s i o n of w h o l e s a l i n g food and 

a g r i c u l t u r a l p r o d u c t s . 

1.15 B A U E R , P e T . and Y A M E Y , B . S . , "The E c o n o m i c s of 

M a r k e t i n g R e f o r m " , Journal of P o l i t i c a l E c o n o m y , V o l . 

6 2 , June 1 9 5 4 , p p 0 2 1 0 - 2 2 5 . 

This a r t i c l e q u e s t i o n s the v a l i d i t y of m a r k e t i n g 

r e f o r m s in p r o m o t i n g e c o n o m i c g r o w t h . The a u t h o r s 

a r g u e that a f a r m e r s ' r e s p o n s i v e n e s s and price 

k n o w l e d g e has been u n d e r e s t i m a t e d , and the d a n g e r s 

of local buying m o n o p o l i e s has been e x a g g e r a t e d . 

M a r k e t r e f o r m s t e n d i n g to e l i m i n a t e " u n n e c e s s a r y " 

m i d d l e m e n are not a d e q u a t e since the s e r v i c e of an 

i n t e r m e d i a r y will be used only if he asks a price 

less than the value his c u s t o m e r s set on the s e r v i c e 

he p e r f o r m s for t h e m . O t h e r w i s e he will be e l i m i n a t e d 

w i t h o u t the need for o f f i c i a l i n t e r v e n t i o n . The 



a u t h o r s o f f e r some "expl ana ti ons
1 1
 for the w i d e s p r e a d 

s u p p o r t m a r k e t i n g reforms trave r e c e i v e d , d e s p i t e 

thei r s h o r t c o m i n g s . 

1.16 BONNEN , J A M E S T . , E I C H E R , CARL K* and S C H M I D , A . 

" M a r k e t i n g in E c o n o m i c D e v e l o p m e n t " in A g r i c u l t u r a l 

M a r k e t A n a l y s i s , V . S o r e n s o n , e d . M i c h i g a n S t a t e 

U n i v e r s i t y , East L a n s i n g , M i c h i g a n 1 9 6 4 , p p . 3 5 - 6 5 . 

This a r t i c l e d e s c r i b e s the s t r u c t u r a l c h a n g e s 

that c h a r a c t e r i z e the p r o c e s s of e c o n o m i c d e v e l o p -

m e n t . It d i s c u s s e s d i f f e r e n t a p p r o a c h e s to the 

study of m a r k e t i n g in d e v e l o p i n g e c o n o m i e s : (1) s t a t i c 

costs and e f f i c i e n c y a n a l y s e s ; (2) d i s t r i b u t i o n , 

p r o d u c t i o n and c o n s u m p t i o n i n t e r r e l a t i o n s h i p s ; and 

(3) m a r k e t s t r u c t u r e s and their s h o r t c o m i n g s . The 

a u t h o r s p r o p o s e the i n c o r p o r a t i o n of social 

r e l a t i o n s h i p v a r i a b l e s as a means of i m p r o v i n g 

these a p p r o a c h e s . They put forth a c o n c e p t u a l i z a t i o n 

of the l i n k a g e s between physical and social s y s t e m s , 

w h i c h w o u l d be useful in i d e n t i f y i n g the appro-

p r i a t e l e v e r a g e points at w h i c h to enter the d e v e l o p -

m e n t p r o c e s s in d e v i s i n g a m a r k e t i n g s t r a t e g y for 

any c o n c r e t e s i t u a t i o n . 

1.17 B O Y D , H A R P E R W . , F R A N K , R O N A L D E . , M A S S Y , W I L L I A M F. 

and Z O H E I R , M O S T A F A , "On the Use of M a r k e t i n g 

R e s e a r c h in E m e r g i n g E c o n o m i e s " , Journal of M a r k e t i n g 

R e s e a r c h V o l . 1 , N o . 4 , N o v . 1 9 6 4 . 

This a r t i c l e d i r e c t s its a t t e n t i o n m a i n l y to 

c o n s u m e r goods m a r k e t i n g in d e v e l o p i n g c o u n t r i e s , 

p o i n t i n g out that m a r k e t i n g r e s e a r c h has not been 



a p p l i e d on a w i d e basis in these c o u n t r i e s . The 

main r e a s o n s for this s i t u a t i o n are the a t t i t u d e s 

and o r i e n t a t i o n of b u s i n e s s firms and m a r k e t s 

c h a r a c t e r i zed by a demand much larger than s u p p l y , 

with little or no c o m p e t i t i o n * A l s o , m a r k e t i n g 

has been a low status o c c u p a t i o n and there are 

few q u a l i f i e d p e o p l e to u n d e r t a k e r e s e a r c h . M o s t 

s u r p r i s i n g is the n e g l e c t of m a r k e t i n g by govern-

m e n t o f f i c i a l s who have ignored its i n c l u s i o n in 

the p l a n n i n g process» 

1.18 B R E I M E Y E R , H A R O L D F . , " F u n c t i o n i n g of F a c t o r 

M a r k e t s and E c o n o m i c D e v e l o p m e n t " in T o w a r d 

S c i e n t i f i c M a r k e t i n g , S t e p h e n A . G r e y s e r , e d . , 

A m e r i c a n M a r k e t i n g A s s o c i a t i o n , C h i c a g o , 1 9 6 4 . 

This paper points to the critical i m p o r t a n c e 

of f a c t o r m a r k e t s in the d e v e l o p m e n t of the United 

S t a t e s a g r i c u l t u r e . As a w h o l e these have 

f u n c t i o n e d well in a c o m p e t i t i v e m a r k e t structure,, 

The i m p l i c a t i o n for d e v e l o p i n g n a t i o n s is to 

focus a t t e n t i o n on the f u n c t i o n i n g of f a c t o r 

m a r k e t s , and w h e r e n o n - c o m p e t i t i v e s t r u c t u r e s 

p r e v a i l , g o v e r n m e n t s should i n t e r v e n e . 

1.19 B U S E , REUBEN C 6 and H E L M B E R G E R , PETER G . "Potential 

and F e a s i b i l i t y of C o o p e r a t i v e s as I n s t r u m e n t s of 

M a r k e t R e f o r m " in A g r i c u l t u r a l C o o p e r a t i v e s and 

M a r k e t s in D e v e l o p i n g C o u n t r i e s , K . Anschel , R. 

B r a n n o n and E . S m i t h , e d s . , P r a e g e r , New Y o r k , 1 969 , 

pp 0 1 9 7 - 2 1 2 . 

This a r t i c l e a t t e m p t s to e v a l u a t e the p o t e n t i a l 



of c o o p e r a t i v e o r g a n i z a t i o n s in d e v e l o p i n g c o u n t r i e s 

used as a m e a n s of o v e r c o m i n g m a r k e t i n e f f i c i e n c i e s . 

Several s h o r t c o m i n g s of c o o p e r a t i v e s are o u t l i n e d 

c o n s i d e r i n g them p u r e l y as e c o n o m i c i n s t i t u t i o n s , 

1.20 C O L L I N S , NORMAN R. and H 0 L T 0 N , R I C H A R D H . , 

" P r o g r a m i n g c h a n g e s in P l a n n e d E c o n o m i c D e v e l o p m e n t " , 

Kyklos , V o l . 1 6 , J a n . 1 9 6 3 . R e p r i n t e d in Agri c u ! t u r e 

in E c o n o m i c D e v e l o p m e n t Carl E i c h e r and L a w r e n c e W i t t 

eds o , M c G r a w - H i l l , New York 1 9 6 4 . 

E c o n o m i c d e v e l o p m e n t plans g e n e r a l l y a s s u m e 

that m a r k e t i n g firms will spring up in r e s p o n s e to 

price i n c e n t i v e s , p r o v i d i n g an a d e q u a t e link 

b e t w e e n p r o d u c e r s and c o n s u m e r s . The a u t h o r s 

q u e s t i o n the v a l i d i t y o f . a s s u m i n g that such firms 

will a p p e a r , and if they d o , they m i g h t not p r o v i d e 

the kind of m a r k e t i n g s e r v i c e s m o s t c o m p a t i b l e with 

a new p r o d u c t i o n s i t u a t i o n . 

Several r e a s o n s can e x p l a i n why the d i s t r i -

bution s e c t o r may not respond to m a r k e t i n c e n t i v e s : 

(1) the a b s e n c e of g r a d e s , s t a n d a r d s or a d e q u a t e 

r e g u l a t i o n s , (2) a u x i l a r y s e r v i c e s needed (such 

as m a r k e t i n f o r m a t i o n ) w h i c h b e n e f i t all the 

i n d u s t r y will not be u n d e r t a k e n by any one f i r m , 

(3) i n n o v a t i o n s may r e q u i r e too large initial 

i n v e s t m e n t , or may be too u n c e r t a i n , (4) s h o r t a g e 

of m a n a g e r i a l r e s o u r c e s , (5) i n n o v a t i o n s may r e q u i r e 

c h a n g e s at o t h e r levels of the system w h i c h could 

not be p r o f i t a b l e for one f i r m , but only for many 

of t h e m , (6) i n s t i t u t i o n a l f a c t o r s , such as compli-

cated l i c e n s i n g or closed s o c i o - e c o n o m i c g r o u p s , and 



(7) scale e c o n o m i e s in d i s t r i b u t i o n g r e a t e r than 

in p r o d u c t i o n . T h e s e r e a s o n s s u g g e s t that 

p u b l i c p o l i c y may need to p r o v i d e the means to 

t r a n s f o r m an i n t e r r e l a t e d p r o d u c t i o n - d i s t r i b u t i o n 

sys t e m . 

1.21 C U R R I E , L A U C H L I N , " M a r k e t i n g O r g a n i z a t i o n for Under-

d e v e l o p e d C o u n t r i e s " in M a r k e t s and M a r k e t i n g in 

D e v e l o p i n g E c o n o m i e s , e d s . M o y e r and H o l l a n d e r , 

I r w i n , 1 9 6 8 , p p . 1 1 7 - 1 2 9 . 

The a r t i c l e deals with the p r o b l e m s of 

t r a n s f e r a b i 1 ity of d e v e l o p e d c o u n t r y m a r k e t i n g 

i n s t i t u t i o n s to the d e v e l o p i n g c o u n t r i e s « It 

s t r e s s e s the i m p o r t a n c e of c o n s i d e r i n g cost r e d u c t i o n s 

and e f f i c i e n c y of m a r k e t i n g i m p r o v e m e n t s , and the 

real c o n s u m e r s e r v i c e s needs such as the l e g i s l a t i v e 

res t r i c t i o n s , real labor costs and p o s s i b l e u n e m p l o y -

m e n t e f f e c t s . 

1.22 D E V E L O P M E N T D I G E S T , V o l , V , N o . 2 , July 1 9 6 7 , p p . 8 9 - 1 2 0 . 

This issue of the D i g e s t c o n t a i n s a s e c t i o n 

on E x p o r t P r o m o t i o n for d e v e l o p i n g c o u n t r i e s . It 

f e a t u r e s a r t i c l e s e x a m i n i n g the e f f e c t s of d i f f e r e n t 

p o l i c i e s on e x p o r t p r o m o t i o n a c t i v i t i e s , the role 

of c r e d i t and i n s u r a n c e in e x p o r t p r o m o t i o n , and 

the e f f e c t of taxing on "value added" in e x p a n d i n g 

e x p o r t s . 

1.23 F A O . B i b l i o g r a p h y of Food and A g r i c u l t u r a l M a r k e t i n g , 

R o m e , I t a l y . 



A very e x t e n s i v e b i b l i o g r a p h y of p u b l i c a t i o n s 

d e a l i n g with a g r i c u l t u r a l m a r k e t i n g t h r o u g h o u t the 

w o r l d ( e x c e p t Canada and the United States)« It 

covers a w i d e range of t o p i c s , c l a s s i f i e d u n d e r 

eleven m a j o r s u b j e c t s . P u b l i c a t i o n s are also 

c l a s s i f i e d by a u t h o r and c o u n t r y of r e f e r e n c e . 

First p u b l i s h e d in 1 9 6 5 , s u b s e q u e n t p e r i o d i c a l 

u p d a t i n g s have been m a d e . 

1.24 F A O . M a r k e t i n g , A D y n a m i c Force in A g r i c u l t u r a l 

D e v e l o p m e n t . W o r l d Food P r o b l e m S e r i e s , N o . 1 0 , 

R o m e , 1 9 7 0 , p. 4 0 . 

This b o o k l e t e x p l a i n s the i n c r e a s i n g i m p o r t a n c e 

of a g r i c u l t u r a l m a r k e t i n g in e c o n o m i c d e v e l o p m e n t . 

It e m p h a s i z e s the d y n a m i c role of m a r k e t i n g in 

s t i m u l a t i n g o u t p u t and con sumpti on , a 11 too often 

n e g l e c t e d in national p l a n n i n g . 

The main areas of p r e s s u r e for m a r k e t i n g 

i m p r o v e m e n t in the d e v e l o p i n g world are d i s c u s s e d : 

(1) s u p p l y i n g urban m a r k e t s , (2) e x p o r t m a r k e t i n g , 

(3) p r o b l e m s of p r o c e s s i n g i n d u s t r i e s , (4) m a r k e t 

i m p r o v e m e n t as an aid to i n c r e a s i n g farm o u t p u t 

and (5) s u p p l y i n g inputs for p r o d u c t i o n . 

The b o o k l e t a n a l y z e s the r e l a t i o n s h i p s of-

m a r k e t i n g to the i m p l e m e n t a t i o n of a g r i c u l t u r a l 

price p o l i c i e s , s u g g e s t i n g that g o v e r n m e n t 

i n t e r v e n t i o n in m a r k e t s have had two s i m u l t a n e o u s 

p u r p o s e s : i m p r o v i n g m a r k e t e f f i c i e n c y and i m p l e m e n t i n g 

price p o l i c i e s . T h e s e ends are not always c o m p a t i b l e 

and the d r i v e for m a r k e t i n g i m p r o v e m e n t tends to be 

n e g l e c t e d . 



The study d i s c u s s e s and i l l u s t r a t e s the 

s t r e n g t h s and w e a k n e s s e s of public i n t e r p r i s e s , 

c o o p e r a t i v e s , local and f o r e i g n p r i v a t e c o m p a n i e s 

and m i x e d forms of e n t e r p r i s e s as b a c k g r o u n d for 

m a r k e t i n g i m p r o v e m e n t p o l i c y . 

In s u m m a r y there is a d i s c u s s i o n of the 

areas in w h i c h a g o v e r n m e n t ' s role is u n i q u e : in 

p r o m o t i n g overall m a r k e t i n g i m p r o v e m e n t s , such as 

the p r o v i s i o n of basic s e r v i c e s e s s e n t i a l to 

p r o g r e s s ; the m a k i n g of p o l i c y ; the p l a n n i n g 

f u n c t i o n and the c r e a t i o n of the e n v i r o n m e n t for 

d e v e l o p m e n t . 

1.25 F A O . M a r k e t i n g Fruits and Vegetables., M a r k e t i n g 

G u i d e N o , 2 , Rome 1 9 5 7 . 

This book covers p r a c t i c a l i n f o r m a t i o n on the 

p r o b l e m s faced in the d i f f e r e n t stages of m a r k e t i n g 

fruits and v e g e t a b l e s in d e v e l o p i n g c o u n t r i e s . 

Special r e f e r e n c e is m a d e to a s p e c t s of p r o d u c t i o n , 

p a c k a g i n g , t r a n s p o r t a t i o n , s t o r a g e and h a n d l i n g . 

It also e x t e n d s to s t a n d a r d i z a t i o n , s e l l i n g 

m e t h o d s and a d e s c r i p t i o n of several kinds of 

w h o l e s a l e m a r k e t s . 

1.26 F O L Z , W I L L I A M E* "The R e l e v a n c e of M a r k e t i n g 

R e s e a r c h to E c o n o m i c D e v e l o p m e n t " in M a r k e t i n g 

and E c o n o m i c D e v e l o p m e n t : R e a d i n g s in A g r i b u s i n e s s 

R e s e a r c h . L i n c o l n , N e b r a s k a , U n i v e r s i t y of N e b r a s k a 

P r e s s , 1 9 6 7 , p p . 6 0 - 8 2 . 

This p a p e r deals with the p r o b l e m s of internal 

and external m a r k e t e x p a n s i o n needed in the p r o c e s s 



of e c o n o m i c d e v e l o p m e n t . It points to the 

p o t e n t i a l of m a r k e t i n g r e s e a r c h p r o c e d u r e s in 

s o l v i n g these p r o b l e m s , and the need for using them 

in o b t a i n i n g o p e r a t i o n a l s o l u t i o n s . E m p h a s i s is 

on external m a r k e t e x p a n s i o n p r o b l e m s . 

1.27 G A L B R A I T H , JOHN K. and HOLTON 5 R I C H A R D H . 

M a r k e t i n g E f f i c i e n c y in P u e r t o R i c o , H a r v a r d U n i v e r s i t y 

P r e s s , C a m b r i d g e , M a s s . , 1 9 5 5 , p. 2 0 4 . 

This book r e p r e s e n t s a c o m p r e h e n s i v e study of 

the m a r k e t i n g of food and i m p o r t a n t n o n - f o o d p r o d u c t s 

c o n s u m e d in P u e r t o R i c o . The m a r k e t i n g s y s t e m is 

d e s c r i b e d in d e t a i l , with a d i a g n o s i s of the m a j o r 

p r o b l e m s . Some of the m o s t i m p o r t a n t p r o b l e m s are: 

(1) an a t o m i s t i c food r e t a i l i n g s t r u c t u r e with no 

price c o m p e t i t i o n m a i n l y c o m p o s e d of a large 

n u m b e r of e x t r e m e l y small o u t l e t s . W h o l e s a l e r s 

p r e s e n t s i m i l a r c h a r a c t e r i s t i c s . (2) buying 

habits of c o n s u m e r s f o s t e r the use of c e r t a i n s e r v i c e s 

w h i c h m a k e the system of d i s t r i b u t i o n very c o s t l y . 

S h o p p i n g p a t t e r n s could also be i m p r o v e d through 

c o n s u m e r e d u c a t i o n p r o g r a m s . 

R e c o m m e n d a t i o n s are given to i m p r o v e the 

e f f i c i e n c y of the s y s t e m . A m o n g them are: the 

d e v e l o p m e n t of an i n t e g r a t e d chain store o p e r a t i o n 

on a large s c a l e ; s u p p o r t of the c o n s u m e r c o o p e r a t i v e 

m o v e m e n t ; i n v e s t m e n t in physical d i s t r i b u t i o n 

f a c i l i t i e s ; and p r o m o t i o n of m e a n s to s t i m u l a t e price 

c o m p e t i t i o n . The a u t h o r s stress the need for a 

careful a n a l y s i s of the e c o n o m i c and cultural s t r u c t u r e 

b e f o r e i m p l e m e n t i n g any r e f o r m m e a s u r e , P o l i c y m u s t 



be d e s i g n e d so as to avoid f o r c i n g sudden c h a n g e 

on an u n w i l l i n g and r e s i s t i n g s y s t e m , but r a t h e r 

to e s t a b l i s h a c o n t e x t w i t h i n w h i c h m o v e m e n t toward 

i m p r o v e d e f f i c i e n c y is a s s u r e d . S u c c e s s in the 

r e o r g a n i z a t i on of the d i s t r i b u t i o n system may 

r e q u i r e a gradual p r o c e s s . 

1.28 G R E Y S E R , S T E P H E N A . , e d . T o w a r d S c i e n t i f i c M a r k e t i n g , 

A m e r i c a n M a r k e t i n g A s s o c i a t i o n , P r o c e e d i n g s of the 

W i n t e r C o n f e r e n c e of the A m e r i c a n M a r k e t i n g A s s o c i a -

t i o n , D e c . , 1 9 6 3 , C h i c a g o , 1 9 6 4 , 

This book i n c l u d e s a s e c t i o n ( p p . 3 9 3 - 4 4 2 ) on 

m a r k e t i n g and e c o n o m i c d e v e l o p m e n t , c o m p o s e d of a 

set of papers d e a l i n g with the i n s t i t u t i o n s , f a c t o r 

m a r k e t s and the r e s e a r c h p r o b l e m s of m a r k e t i n g in 

d e v e l o p i n g c o u n t r i e s . 

1.29 G R I G G S , JOHN E . , E v a l u a t i n g M a r k e t i n g C h a n g e , An 

A p p l i c a t i o n of S y s t e m s T h e o r y , I n t e r n a t i o n a l B u s i n e s s 

and E c o n o m i c S t u d i e s , M i c h i g a n S t a t e U n i v e r s i t y , 

East L a n s i n g , 1 9 7 0 , p. 1 3 1 . 

This study o u t l i n e s the d e v e l o p m e n t of 

q u a n t i t a t i v e tools for e v a l u a t i n g the role of 

m a r k e t i n g in the e c o n o m i c growth of d e v e l o p i n g 

c o u n t r i e s . The a u t h o r uses the m a t h e m a t i c a l 

m o d e l i n g t e c h n i q u e of s y s t e m s t h e o r y to c o n s t r u c t 

a model c a p a b l e of s i m u l a t i n g the r e s p o n s e s of the 

s o c i o - e c o n o m i c s y s t e m of P u e r t o Rico to r e f o r m s 

i n t r o d u c e d in its m a r k e t i n g s y s t e m . This model 

c o n s i d e r s the i n t e r r e í a t i o n s h i p s among the d i f f e r e n t 

s e c t o r s of the e c o n o m i c s y s t e m , and could i n d i c a t e 



the e f f e c t s of m o d e r n i z i n g the m a r k e t i n g s y s t e m with 

r e s p e c t to i m p o r t a n t v a r i a b l e s such as the gain in 

e f f i c i e n c y , the e m p l o y m e n t e f f e c t s , income d i s t r i b u -

tion e f f e c t s , and m a n y o t h e r s . 

1.30 H 0 L T 0 N , R I C H A R D H . " M a r k e t i n g S t r u c t u r e and 

E c o n o m i c D e v e l o p m e n t , " Q u a r t e r l y Journal of 

Economi cs , V o l . 6 7 , A u g u s t 1 953 , p p . 344-361 . 

H o l t o n c o n t e n d s that d i s t r i b u t i o n is c o n s i d e r a b l y 

m o r e i m p o r t a n t in the d e v e l o p m e n t p r o c e s s than is 

g e n e r a l l y r e c o g n i z e d . Several r e a s o n s e x p l a i n 

his t h e o r y : (1) c o n c e r n a b o u t p r o d u c t i o n of 

physical go.ods; (2) d i f f i c u l t y in g u a n t i f y i n g and 

p l a n n i n g m a r k e t i n g s e r v i c e s ; (3) d i f f i c u l t y in 

m e a s u r i n g the labor force a b s o r p t i o n and income 

g e n e r a t i n g in the d i s t r i b u t i o n s e c t o r ; (4) g o v e r n -

m e n t u n w i l l i n g n e s s to deal with i n e f f i c i e n t 

m a r k e t i n g s y s t e m s w h i c h r e p r e s e n t a m e t h o d of 

partial s u p p o r t for the u n e m p l o y e d ; (5) e c o n o m i s t s
1 

lack of c o n c e r n with m a r k e t i n g ; and (6) the Clark-

F i s h e r thesis that t e r t i a r y s e c t o r s are of much 

less i m p o r t a n c e in less d e v e l o p e d c o u n t r i e s . The 

case of food d i s t r i b u t i o n in P u e r t o Rico c l e a r l y 

shows the p o s s i b i l i t y of i n c r e a s i n g real per capita 

income s i m p l y by i m p r o v i n g the d i s t r i b u t t o n s y s t e m . 

1.31 H U G H E S , HELEN " P r o b l e m s of Food P r o c e s s i n g I n d u s t r i e s 

in D e v e l o p i n g C o u n t r i e s " . I n t e r n a t i o n a l D e v e l o p -

m e n t A s s o c i a t i o n R e p o r t N o . E C - 1 6 9 , W a s h i n g t o n , D . C . 

I n t e r n a t i o n a l Bank for R e c o n s t r u c t i o n and D e v e l o p m e n t 

May 1 969 j p. 4 9 . 



This paper a n a l y z e s the m a j o r s o u r c e s of 

i n e f f i c i e n c i e s found in food p r o c e s s i n g i n d u s t r i e s 

in d e v e l o p i n g c o u n t r i e s . A c c o r d i n g to the 

a u t h o r , the m a j o r p r o b l e m s of these i n d u s t r i e s 

lie in o r g a n i z a t i o n a l p r o b l e m s and i n e f f i c i e n c i e s 

not found in t h e m s e l v e s , but in o t h e r s e c t o r s . 

The a n a l y s i s is p r e s e n t e d by c o m m o d i t y c l a s s e s , 

and gives e x a m p l e s from d i f f e r e n t d e v e l o p i n g 

r e g i o n s of the w o r l d . 

1.32 I N T E R N A T I O N A L T R A D E C E N T R E , The C o m p i l a t i o n of B a s i c 

I n f o r m a t i o n on E x p o r t M a r k e t s , U N C T A D - G A T T , G e n e v a , 

1 9 6 8 , p. 1 1 4 . 

This study is aimed at g o v e r n m e n t a l o r g a n i z a t i o n s 

of d e v e l o p i n g c o u n t r i e s i n v o l v e d in a n a l y z i n g e x p o r t 

p o t e n t i a l s and p r o m o t i o n of e x p o r t s . It s u g g e s t s 

a s i m p l i f i e d m e t h o d o l o g y for s e l e c t i n g the p r o d u c t s 

and m a r k e t s to be s t u d i e d in g r e a t e r detail as 

p o s s i b l e e x p o r t m a r k e t s . 

1.33 I N T E R N A T I O N A L TRADE C E N T R E , Manual of E x p o r t M a r k e t i n g 

R e s e a r c h for D e v e l o p i n g C o u n t r i e s , G A T T . , G e n e v a , 

1 9 6 7 , p. 7 3 . 

This manual covers all the e l e m e n t s i n v o l v e d 

in r e s e a r c h i n g p o t e n t i a l o p p o r t u n i t i e s for e x p o r t i n g 

to f o r e i g n m a r k e t s . It f o l l o w s a very p r a c t i c a l 

a p p r o a c h in e x p l a i n i n g the o r g a n i z a t i o n of the r e s e a r c h 

and of the a c t i v i t i e s of s u p p o r t i n g p u b l i c i n s t i t u t i o n s . 

1.34 I N T E R N A T I O N A L TRADE C E N T E R , A n a l y t i c a l B i b l i o g r a p h y : 



M a r k e t S u r v e y s by P r o d u c t s and C o u n t r i e s , G A T T , 

G e n e v a , 1 9 6 9 , p. 203 

An u p d a t i n g of a p r e v i o u s GATT work (see 

r e f e r e n c e N o . 1.35) that c o m p i l e s and c l a s s i f i e s 

by p r o d u c t and c o u n t r y m a r k e t s t u d i e s of i n t e r e s t 

to p o t e n t i a l e x p o r t e r s or e x p o r t p r o m o t i o n 

a g e n c i e s in d e v e l o p i n g c o u n t r i e s . 

1.35 I N T E R N A T I O N A L TRADE C E N T E R , A B i b l i o g r a p h y of 

M a r k e t S u r v e y by P r o d u c t and C o u n t r y , G A T T , G e n e v a , 

1 9 6 7 , p. 1 8 7 . 

A c o m p i l a t i o n of m a r k e t r e s e a r c h s t u d i e s 

that are p u b l i c l y a v a i l a b l e and of p o s s i b l e 

i n t e r e s t for p o t e n t i a l e x p o r t e r s . This is one 

of the GATT p u b l i c a t i o n s aimed at s t i m u l a t i n g 

e x p o r t p r o m o t i o n a c t i v i t i e s and the e x p o r t trade 

of d e v e l o p i n g c o u n t r i e s . 

1.36 K R I E S B E R G , M A R T I N , e d . , "The M a r k e t i n g C h a l l e n g e : 

D i s t r i b u t i n g P r o d u c t i o n in D e v e l o p i n g N a t i o n s , " Foreign 

E c o n o m i c D e v e l o p m e n t R e p o r t N o . 7 , U S D A , W a s h i n g t o n , 

D . C . , D e c . , 1 970 , p. 9 6 . 

This p u b l i c a t i o n is based upon a s e m i n a r on 

food m a r k e t i n g in d e v e l o p i n g c o u n t r i e s . Over 

100 special ists a n a l y z e d the p r o b l e m s , r e s e a r c h 

e x p e r i e n c e s and a p p r o a c h e s to i m p r o v i n g food 

m a r k e t i n g s y s t e m s in d e v e l o p i n g c o u n t r i e s . A m o n g 

the topics d i s c u s s e d are: (1) the e l e m e n t s and 

cons i d e r a t i o n s needed for e s t a b l i s h i n g m a r k e t i n g 

p o l i c i e s ; (2) the o r g a n i z a t i o n of m a r k e t i n g 



E n t e r p r i s e s and a l l o c a t i o n of r e s o u r c e s to m a r k e t 

i m p r o v e m e n t ; (3) the n u t r i t i o n a l d i m e n s i o n of 

food m a r k e t i n g ; (4) i n c r e a s i n g e f f i c i e n c y in 

m a r k e t i n g s y s t e m s ; (5) a p p r o a c h e s to technical 

a s s i s t a n c e in m a r k e t i n g and (6) a section d e a l i n g 

with p r o b l e m s and p r i o r i t i e s in m a r k e t i n g for the 

m a j o r d e v e l o p i n g r e g i o n s of the w o r l d , 

1.37 K R I E S B E R G , M A R T I N , " M a r k e t i n g Food in D e v e l o p i n g 

N a t i o n s -- S e c o n d Phase of the War on H u n g e r , " 

Journal of M a r k e t i n g , V o l . 3 2 , N o . 4 , O c t o b e r 1 968 , 

p p . 5 5 - 6 0 . 

The a r t i c l e c o n t e n d s that food p r o d u c t i o n 

t e c h n o l o g y is at h a n d , and that m a r k e t i n g and 

d i s t r i b u t i o n are the critical e l e m e n t s in the 

c u r r e n t war on h u n g e r . Some of the m a j o r a c t i o n s 

needed to f a c i l i t a t e the m o d e r n i z a t i o n of food 

m a r k e t i n g in d e v e l o p i n g n a t i o n s are d i s c u s s e d . 

1.38 M E H R E N , G E O R G E L . , " M a r k e t O r g a n i z a t i o n and E c o n o m i c 

D e v e l o p m e n t " Journal of Farm E c o n o m i c s , V o l . 4 1 , 

D e c e m b e r , 1 9 5 9 , p p . 1 3 0 7 - 1 3 1 5 . 

Firms in all s e g m e n t s of the food and agri-

cultural i n d u s t r i e s have lagged far behind firms 

in other s e c t o r s , d e s p i t e the fact that they are 

the " p r i m a r y c e n t e r s for e c o n o m i c d e v e l o p m e n t . " 

M e h r e n e x p l a i n s that this fact is due l a r g e l y 

to d e f i c i e n c i e s in the m a r k e t i n g s y s t e m s . T h e r e f o r e , 

m a r k e t s t r u c t u r e s need to be c h a n g e d , but a start 

can be m a d e only at a few p o i n t s . He e m p h a s i z e s 

the need to find some m e a n s of i n t r o d u c i n g m o d e r n 



c o m m e r c i a l a c t i v i t i e s at a f u n c t i o n a l level so 

that firms in other levels will be induced to 

a d j u s t t h e m s e l v e s to the same kind of m o d e r n i z a t i o n . 

1.39 M E L L O R , J O H N , The E c o n o m i c s of A g r i c u l t u r a l 

D e v e ! o p m e n t , C h . 1 9 , " M a r k e t i n g and M a r k e t i n g Insti-

t u t i o n s " , Cornell U n i v e r s i t y P r e s s , I t h a c a , New Y o r k , 

1 9 6 6 , p p . 3 2 8 - 3 4 4 . 

A c h a p t e r in M e l l o r ' s book d e s c r i b e s the 

c h a n g i n g role of m a r k e t i n g in e c o n o m i c d e v e l o p m e n t . 

It o u t l i n e s the m a j o r areas w h e r e m a r k e t i n g 

p r o b l e m s a r i s e , and d i s c u s s e s some of the m a j o r 

i m p r o v e m e n t s for an e f f i c i e n t m a r k e t o p e r a t i o n . 

1.40 M I L L E R , C L A R E N C E J . , e d . M a r k e t i n g and E c o n o m i c 

D e v e l o p m e n t : R e a d i n g s in A g r i b u s i n e s s R e s e a r c h . 

L i n c o l n , N e b r a s k a , U n i v e r s i t y of N e b r a s k a P r e s s , 1 9 6 7 , 

p. 4 2 2 . 

This book is a c o l l e c t i o n of papers on 

m a r k e t i n g in the food and fiber s e c t o r . The f i r s t 

set of a r t i c l e s e x p l o r e s the role of m a r k e t i n g in 

e c o n o m i c d e v e l o p m e n t , and some r e l a t e d p r o b l e m s 

of r e s e a r c h . The rest of the book d o c u m e n t s the 

c h a n g e s u n d e r g o i n g in the U . S . m a r k e t i n g s y s t e m . 

1.41 M I T T E N D O R F , H* J . , " M a r k e t i n g A s p e c t s in P l a n n i n g 

P r o c e s s i n g E n t e r p r i s e s in D e v e l o p i n g C o u n t r i e s " , 

M o n t h l y B u l l e t i n of A g r i c u l t u r a l E c o n o m i c s and 

S t a t i s t i c s , V o l . 1 7 , N o . 4 , April 1 9 6 8 . 

An e m p h a s i s of the m a r k e t i n g and e c o n o m i c 



a s p e c t s w h i c h d e t e r m i n e the s u c c e s s or f a i l u r e 

of p r o c e s s i n g e n t e r p r i s e s in d e v e l o p i n g n a t i o n s , 

and r e p o r t s on several cases s u r v e y e d by FAO in 

many c o u n t r i e s . The main f a c t o r s e x p l a i n i n g the 

results o b t a i n e d are: 

1. a s s e s s m e n t of m a r k e t d e m a n d , 

2. a s s e s s m e n t and d e v e l o p m e n t of 
a g r i c u l t u r a l raw m a t e r i a l s u p p l y , 

3o o p e r a t i o n a l e f f i c i e n c y , and 

4. g o v e r n m e n t m a r k e t i n g p o l i c i e s 
and f a c i l i t a t i n g s e r v i c e s . 

1.42 M O S H E R , A R T H U R T . , G e t t i n g A g r i c u l t u r e M o v i n g , 

P r a e g e r , New Y o r k , 1 9 6 6 , p. 1 9 1 . 

Part Two of this book deals with e s s e n t i a l s 

of m a r k e t i n g of farm p r o d u c t s , d i s t r i b u t i o n of 

m o d e r n inputs and t r a n s p o r t a ti on f u n c t i o n s . (see 

c h a p t e r s 5 , 7 and 9) . 

1.43 M O Y E R , R E E D , M a r k e t i n g in E c o n o m i c D e v e l o p m e n t . 

I n s t i t u t e for I n t e r n a t i o n a l B u s i n e s s M a n a g e m e n t 

S t u d i e s , O c c a s i o n a l Paper N o , 1 , M i c h i g a n S t a t e 

U n i v e r s i t y , East L a n s i n g , M i c h i g a n , 1 9 6 5 , p. 6 3 . 

This m o n o g r a p h d e s c r i b e s the f u n c t i o n s of 

m a r k e t i n g in d e v e l o p i n g e c o n o m i e s and how it helps 

to o r g a n i z e the e c o n o m i c a c t i v i t y , c o n t r i b u t i n g to 

e c o n o m i c d e v e l o p m e n t . It d e s c r i b e s g e n e r a l i t i e s 

of the s t r u c t u r e of m a r k e t s and the c o n d u c t of 

their p a r t i c i p a n t s . A final s e c t i o n o u t l i n e s several 

a p p r o a c h e s taken to the s t u d y of the s u b j e c t , and 



an e v a l u a t i o n of their r e l a t i v e c o n t r i b u t i o n . 

The a u t h o r d i s c u s s e d some g e n e r a l i z a t i o n s and 

points to needed f u t u r e r e s e a r c h . 

1.44 M O V E R , REED and H O L L A N D E R , S T A N L E Y , e d s . M a r k e t s 

and M a r k e t i n g in D e v e l o p i n g E c o n o m i e s . R i c h a r d 

D. I r w i n , H o m e w o o d , 1 1 1 . , 1 9 6 8 , p. 2 6 4 . 

This book is a c o l l e c t i o n of a r t i c l e s d e a l i n g 

with a w i d e range of c h a r a c t e r i s t i c s of the 

m a r k e t i n g p r o c e s s in d e v e l o p i n g c o u n t r i e s . The 

main e n v i r o n m e n t a l o b s t a c l e s for e f f e c t i v e 

m a r k e t i n g as well as the p o t e n t i a l and actual con-

t r i b u t i o n s of m a r k e t i n g in e c o n o m i c d e v e l o p m e n t 

are d i s c u s s e d for several d e v e l o p i n g r e g i o n s (mainly 

Latin A m e r i c a and A f r i c a . ) At the end of the b o o k , 

the a u t h o r s p r e s e n t a s e l e c t e d a n n o t a t e d b i b l i o g r a p h y , 

1.45 M U E L L E R , W I L L A R D F. , "Some M a r k e t S t r u c t u r e Consi-

d e r a t i o n s in E c o n o m i c D e v e l o p m e n t " Journal of Farm 

E c o n o m i c s , V o l . 4 1 , May 1 959 , p p . 41 4 - 4 2 5 . 

M u e l l e r points out the i m p o r t a n c e of m a r k e t 

s t r u c t u r e in the d e v e l o p m e n t p r o c e s s . He d i s c u s s e s 

c e r t a i n s i m i l a r i t i e s found in the m a r k e t s t r u c t u r e s 

of d i f f e r e n t c o u n t r i e s : m o n o p o l i s t i c c o m p e t i t i o n 

in w h o l e s a l i n g and r e t a i l i n g , based on f a c t o r s such 

as i n f o r m a t i o n , c r e d i t , l o c a t i o n and o t h e r s ; 

vertical i n t e r g r a t i o n based on c r e d i t s h o r t a g e . 

E f f i c i e n t m a r k e t i n g s y s t e m s are i m p o s s i b l e unless 

some of the c o m m o n e s t causes of m o n o p o l i s t i c c o m p e t i -

tion are e l i m i n a t e d . This implies f u n d a m e n t a l 

r e f o r m s such as legal codes to govern c o n t r a c t s , 



e s t a b l i s h i n g grades and s t a n d a r d s , price 

i n f o r m a t i o n and o t h e r s . 

1.46 O E C D , M a r k e t I n t e l l i g e n c e for A g r i c u l t u r a l 

A d v i s e r s , D o c u m e n t a t i o n in A g r i c u l t u r e and Food 

S e r i e s N o . 8 7 , O E C D , P a r i s , 1 9 6 7 , p. 61. 

This r e p o r t p r o v i d e s some g u i d e l i n e s c o n c e r n i n g 

the kinds and s o u r c e s of m a r k e t i n t e l l i g e n c e 

useful to a g r i c u l t u r a l a d v i s e r s and s u g g e s t i o n s as 

to how such m a r k e t i n t e l l i g e n c e m i g h t be p r o v i d e d . 

A final s e c t i o n e l a b o r a t e s on the i m p l e m e n t a t i o n 

of m a r k e t i n t e l l i g e n c e p r o g r a m s . 

1.47 O E C D , T r a i n i n g of A d v i s e r s in A g r i c u l t u r a l M a r k e t i n g 

D o c u m e n t a t i o n in A g r i c u l t u r e and Food S e r i e s , N o . 7 8 , 

O E C D , P a r i s , 1 9 6 5 , p. 1 8 2 . 

This r e p o r t c o m p r i s e s the text of the talks 

p r e s e n t e d at a t r a i n i n g c o u r s e for a d v i s o r y 

s p e c i a l i s t s in A g r i c u l t u r a l M a r k e t i n g . It deals 

with a vast n u m b e r of m a r k e t i n g a s p e c t s at 

d i f f e r e n t l e v e l s , i d e n t i f y i n g the e l e m e n t s that 

m u s t be a n a l y z e d to p r o v i d e a useful a d v i s o r y w o r k . 

Some of the topics i n c l u d e ; e x t e n s i o n , g r a d e s and 

s t a n d a r d s , q u a l i t y control in a g r i c u l t u r a l p r o d u c t s , 

t e c h n o l o g y in m a r k e t i n g , the role of i n s t i t u t i o n s 

and l e g i s l a t i o n in the m a r k e t i n g s y s t e m , e x t e n s i o n 

p r o g r a m s for c o n s u m e r s , m a r k e t i n g o r g a n i z a t i o n s 

and c o o p e r a t i v e s , and o t h e r s . 

1.48 P R I T C H A R D , N O R R I S T . , "A F r a m e w o r k for A n a l y s i s of 



A g r i c u l t u r a l M a r k e t i n g S y s t e m s in D e v e l o p i n g 

C o u n t r i e s " , A g r i c u l t u r a l E c o n o m i c s R e s e a r c h , V o l . 2 1 , 

N o . 3 , J u l y 1 9 6 9 , p p . 7 8 - 8 5 . 

The a n a l y s i s of a g r i c u l t u r a l m a r k e t i n g 

s y s t e m s r e q u i r e s a broad a n a l y t i c a l f r a m e w o r k 

to s u p p l y e s s e n t i a l o p e r a t i o n a l q u e s t i o n s and to 

i n d i c a t e a p p r o p r i a t e r e s e a r c h m e t h o d s . The 

e l e m e n t s of this f r a m e w o r k should be based on: 

(1) the t h e o r y of m a r k e t s t r u c t u r e - c o n d u c t - p e r f o r -

m a n c e a n a l y s i s ; (2) a set of e c o n o m i c t h e o r i e s 

r e l e v a n t to m a r k e t i n g ; (3) the t h e o r y of e f f e c t i v e 

c o m p e t i t i o n as a d y n a m i c p r o c e s s , and (4) the 

general t h e o r y of e c o n o m i c g r o w t h . The a u t h o r 

argues that such f r a m e w o r k is l o o s e l y fitted 

but s u f f i c i e n t l y w o r k a b l e for r e s e a r c h in this 

a r e a . 

1.49 S C O T T , J . T . and F L E T C H E R , L E H M A N , " C o o p e r a t i v e s 

as I n s t r u m e n t s of M a r k e t R e f o r m : The E c o n o m i s t ' s 

View "in A g r i c u l t u r a l C o o p e r a t i v e s and M a r k e t s 

in D e v e l o p i n g C o u n t r i e s , K. Anschel , R. B r e n n o n 

and E . S m i t h , e d s ^ P r a e g e r , New Y o r k , 1 969 , p p . 

1 9 7 - 2 1 2 . 

This paper a n a l y z e s the m a j o r s t r u c t u r a l 

c h a r a c t e r i s t i c s of p r o d u c t m a r k e t s in d e v e l o p i n g 

c o u n t r i e s , and i l l u s t r a t e s some of the d i f f i c u l t i e s 

that c o o p e r a t i v e s face in o p e r a t i n g t h e m . The 

d e c i s i v e f a c t o r s in the s u c c e s s of c o o p e r a t i v e s are 

d i s c u s s e d . 



1.50 S H A P I R O , S T A N L E Y J . " C o m p a r a t i v e M a r k e t i n g and 

E c o n o m i c D e v e l o p m e n t " in S c i e n c e in M a r k e t i n g 

G e o r g e S c h w a r t z , e d . , New Y o r k , John W i l e y & S o n s , 

1 9 6 5 . 

The a r t i c l e e x p l o r e s the needed frame of 

r e f e r e n c e for c o m p a r i n g national m a r k e t i n g s y s t e m s , 

d i s c u s s e s the t r a n s f e r a b i 1 ity of m o d e r n m a r k e t i n g 

s y s t e m s to d e v e l o p i n g c o u n t r i e s , the role of 

m a r k e t s t r u c t u r e in e c o n o m i c d e v e l o p m e n t and the 

p r o b l e m s i n v o l v e d in " r e f o r m i n g " these s y s t e m s 

to attain a m o r e e f f i c i e n t l e v e l . 

1.51 S H E R B I N I , A . A . " P l a n n i n g Fruit and V e g e t a b l e 

W h o l e s a l e M a r k e t F a c i l i t i e s in D e v e l o p i n g C o u n t r i e s " , 

M o n t h l y B u l l e t i n of A g r i c u l t u r a l E c o n o m i c s and 

S t a t i s t i c s , V o l . 1 5 , N o , 6 , J u n e 1 9 6 6 . 

A brief a n a l y s i s of the m a j o r f a c t o r s that 

a f f e c t the c h a r a c t e r i s t i c s of w h o l e s a l e m a r k e t 

f a c i l i t i e s in d e v e l o p i n g c o u n t r i e s . 

1.52 S H E R B I N I , A . A . " M a r k e t i n g in the I n d u s t r i a l i z a t i o n 

of U n d e r d e v e l o p e d C o u n t r i e s " , Journal of M a r k e t i n g , 

Vol . 2 9 , N o . 1 , J a n u a r y 1 9 6 5 . 

The a u t h o r points to the i n d u s t r i a l i z a t i o n 

e m p h a s i s on d e v e l o p i n g c o u n t r i e s
1
 plans for d e v e l o p -

m e n t , w h i c h have s u f f e r e d u n e x p e c t e d f a i l u r e s due 

to the n e g l e c t of m a r k e t i n g p r o b l e m s at the e x p e n s e 

of p r o d u c t i o n p r o b l e m s . The role of m a r k e t i n g in 

m i c r o p l a n n i n g is d o c u m e n t e d . 



1.53 S T E V E N S , R O B E R T D . , " E l a s t i c i t y of Food C o n s u m p -

tion A s s o c i a t e d With C h a n g e s in Income in D e v e l o p i n g 

C o u n t r i e s " Foreign A g r i c u l t u r a l E c o n o m i c s R e p o r t 

N o . 2 3 , E R S . , US D A , W a s h i n g t o n , D . C . , M a r c h 1 965 , 

p. 8 5 . 

This study e l a b o r a t e s a m e t h o d o l o g y to e s t i m a t e 

the c h a n g e s in food flows from farms to c o n s u m e r s 

d u r i n g the p r o c e s s of e c o n o m i c d e v e l o p m e n t . I n c o m e 

e l a s t i c i t i e s are e s t i m a t e d for a large s a m p l e of 

c o u n t r i e s at d i f f e r e n t levels in the m a r k e t i n g 

p r o c e s s , and the role of m i g r a t i o n and p o p u l a t i o n 

growth is also e x p l o r e d . The e m p i r i c a l r e s u l t s 

show a rapid i n c r e a s e in the food flows t h r o u g h 

m a r k e t i n g c h a n n e l s . This is l i k e l y to c a u s e infla-

t i o n a r y p r e s s u r e s on food p r i c e s , u n l e s s these 

c h a n n e l s are m a d e c a p a b l e of h a n d l i n g the i n c r e a s e d 

flows d e m a n d e d . 

1.54 S T E W A R T , G * F . , and A B B O T T , J . C . , M a r k e t i n g Eggs 

and P o u l t r y , M a r k e t i n g G u i d e N o . 4 . , Food and 

A g r i c u l t u r a l O r g a n i z a t i o n , R o m e , 1961 p. 1 9 3 . 

A h a n d b o o k d e a l i n g , to a large e x t e n t , with 

p r a c t i c a l t e c h n i q u e s and p r o c e d u r e s used by 

p r o d u c e r s in m a r k e t i n g eggs and p o u l t r y . M a r k e t i n g 

s e r v i c e s f a c i l i t a t i n g channel c o o r d i n a t i o n , such 

as i n f o r m a t i o n , e x t e n s i o n , t r a i n i n g and m a r k e t i n g 

r e s e a r c h are also d i s c u s s e d . 

1.55 THE WHITE H O U S E , The W o r l d Food P r o b l e m , A r e p o r t 

of the P r e s i d e n t ' s S c i e n c e A d v i s o r y C o m m i t t e e , V o l . 2 , 



R e p o r t of the Panel on the W o r l d Food S u p p l y , 

The W h i t e H o u s e , W a s h i n g t o n , D. C . , May 1 9 6 7 , p . 772 

C h a p t e r Nine of this r e p o r t a n a l y z e s the 

f a c t o r s i n f l u e n c i n g the p r o d u c t i o n i n c e n t i v e s 

faced by f a r m e r s , i n c l u d i n g : (1) social 

cultural and legal s t r u c t u r e ; (2) p r o g r a m s 

aiming to m a k e p r o g r e s s in a g r i c u l t u r e ( e . g . m a r k e t 

i m p r o v e m e n t , c r e d i t , t r a n s p o r t a t i o n , i r r i g a t i o n ) ; 

and (3) p r o g r a m s aiming at i ncreased
; i
 i n c e n t i v e s 

(price p o l i c i e s and e x t e n s i o n e d u c a t i o n ) . C h a p t e r 

10 d i r e c t s the a n a l y s i s to the p r o b l e m s of m a r k e t i n g , 

p r o c e s s i n g and d i s t r i b u t i n g - food ; e m p h a s i z i n g the 

g o v e r n m e n t s ' role of p r o v i d i n g a s t i m u l u s 

to the d e v e l o p m e n t of e f f i c i e n t m a r k e t s t h r o u g h 

and a d e q u a t e c l i m a t e for p r i v a t e o p e r a t i o n , and 

the p r o v i s i o n of p u b l i c s e r v i c e s such as: m a r k e t 

i n f o r m a t i o n , grades and s t a n d a r d s , t r a n s p o r t a t i o n 

and s t o r a g e . The role of an e f f i c i e n t m a r k e t i n g 

s y s t e m in d e v e l o p i n g new food p r o d u c t s of high 

n u t r i t i o n a l value is d i s c u s s e d . C h a p t e r 11 a n a l y z e s 

the role of t r a n s p o r t a t i o n s y s t e m s in a g r i c u l t u r a l 

d e v e l o p m e n t and the m a j o r p r o b l e m s c o n f r o n t e d in 

this area in d e v e l o p i n g c o u n t r i e s . 

1.56 VAN N I E U W E N H U I Z J E , C . A . O . , e d . M a r k e t s and M a r k e t i n g 

as Factors of D e v e l o p m e n t in the M e d i t e r r a n e a n B a s i n , 

S e c o n d A s s e m b l y of the M e d i t e r r a n e a n Social S c i e n c e s 

R e s e a r c h C o u n c i l , M o u t o n and C o . , The H a g u e , 1 9 6 3 , 

p. 1 5 3 . 

This book is a c o l l e c t i o n of a r t i c l e s d e a l i n g 



with m a r k e t i n g and o t h e r topics of d e v e l o p m e n t 

in the c o u n t r i e s b o r d e r i n g the M e d i t e r r a n e a n 

S e a . The topics c o v e r e d i n c l u d e : e x p o r t m a r k e t i n g 

of a g r i c u l t u r a l and n o n - a g r i cui turai p r o d u c t s , 

p r o b l e m s of an ti-mid d1emen , the m a r k e t i n g o r g a n i z a -

tion in land reform a r e a s , and the c o o p e r a t i v e 

m o v e m e n t in some c o u n t r i e s . 

1.57 W A R L E Y , T . K . , e d . , A g r i c u l t u r a l P r o d u c e r s and 

T h e i r M a r k e t s , Basil B l a c k w e l l , O x f o r d , 1 967 , p. 5 9 6 . 

This book is a c o l l e c t i o n of papers p r e s e n t e d 

at an i n t e r n a t i o n a l s e m i n a r on a g r i c u l t u r a l m a r k e t i n g . 

The m a j o r topics c o v e r e d i n c l u d e : (1) the p r o c e s s 

and p r o b l e m s of e c o n o m i c d e v e l o p m e n t and the 

role of m a r k e t i n g ; (2) d o m e s t i c and i n t e r n a t i o n a l 

m a r k e t i n g s y s t e m s of the nine m a j o r a g r i c u l t u r a l 

c o m m o d i t i e s in world t r a d e ; (3) p r o d u c e r s ' 

m a r k e t i n g o r g a n i z a t i o n s ; (4) an e x t e n s i v e d i s c u s s i o n 

of p l a n n i n g p r o b l e m s , o r g a n i z i n g and m a n a g e m e n t of 

c o o p e r a t i v e s and b u s i n e s s f i r m s . 

1.58 W E L L S , 0 . V. " M a r k e t S t r u c t u r e for A g r i c u l t u r a l 

D e v e l o p m e n t " in P r o c e e d i n g s of the E l e v e n t h I n t e r n a -

tional C o n f e r e n c e of A g r i c u l t u r a l E c o n o m i s t s , O x f o r d 

U n i v e r s i t y P r e s s , L o n d o n , 1 9 6 3 , p p . 3 3 1 - 3 5 4 . 

This paper deals with the p r o b l e m areas in 

a g r i c u l t u r a l m a r k e t i n g s y s t e m s and d i s c u s s e s needed 

c h a n g e s . The paper (and s u b s e q u e n t d i s c u s s i o n s ) 

e x t e n d s to the p r o b l e m s of i m p l e m e n t i n g m a r k e t i n g 

r e f o r m s . 



1.59 W H I T E , D E N N I S , Food and A g r i c u l t u r a l E x p o r t 

B i b1i o g r a p h y , 1 970 , Foreign A g r i c u l t u r a l S e r v i c e , 

U . S . D e p a r t m e n t of A g r i c u l t u r e , F A S - M - 2 2 1 , N o v e m b e r 

1 9 7 0 , p. 4 4 . 

A b i b l i o g r a p h y p r e p a r e d to a s s i s t those 

involved in e x p o r t i n g food and a g r i c u l t u r a l 

p r o d u c t s . It i n c l u d e s a b o u t 1000 r e f e r e n c e s to 

d i f f e r e n t kinds of p u b l i c a t i o n s . 



II R E F E R E N C E S R E L A T I N G TO S P E C I F I C 

R E G I O N S OF THE W O R L D 

2. LATIN A M E R I C A 

2.1 A N D R E W S , C H R I S , " I m p r o v i n g P e r f o r m a n c e of the P r o d u c -

ti on-Di s tri bu ti on S y s t e m for P o t a t o e s in C o l o m b i a " , 

U n p u b l i s h e d P h . D . T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , 

1 9 6 9 , p. 2 4 8 . 

This thesis d e s c r i b e s the p r o d u c t i o n and m a r k e t 

s t r u c t u r e for p o t a t o e s , a n a l y z i n g the p r o b l e m s for 

m o d e r n i z i n g p r o d u c t i o n and i m p r o v i n g the c o o r d i n a t i o n 

of d i s t r i b u t i o n c h a n n e l s . P e r f o r m a n c e c r i t e r i a are 

i d e n t i f i e d for e v a l u a t i n g the i n d u s t r y , i n c l u d i n g : 

p o t e n t i a l s for i n c r e a s i n g p r o d u c t i v i t y , reduced 

seasonal p r o d u c t i o n and price i n s t a b i l i t y , grades and 

s t a n d a r d i z a t i o n , i n f o r m a t i o n , and o t h e r s . T h e s e 

c r i t e r i a are also used in m a k i n g r e c o m m e n d a t i o n s for 

the i n d u s t r y . 

2.2 B E N N E T T , PETER D. " R e t a i l i n g E v o l u t i o n , or R e v o l u t i o n 

in C h i l e ? " Journal of M a r k e t i n g , V o l . 3 0 , N o . 3 , 

July 1 9 6 6 , p p . 3 8 - 4 1 . 

A d e s c r i p t i o n of the food r e t a i l i n g s t r u c t u r e in 

S a n t i a g o , and the level of e f f i c i e n c y a t t a i n e d by 

d i f f e r e n t types of retail o u t l e t s . The a r t i c l e points 

out the d i f f i c u l t i e s faced by s u p e r m a r k e t s in e x p a n d i n g , 

d e s p i t e their h i g h e r e f f i c i e n c y . 

M o d e r n stores are a l m o s t c o m p l e t e l y c o n f i n e d to 

high income n e i g h b o r h o o d s : The g o v e r n m e n t is s p o n s o r i n g 

s u p e r m a r k e t e x p a n s i o n based on c o o p e r a t i v e s , to b e n e f i t 

the low income s e g m e n t of the p o p u l a t i o n . 



2.3 B O Y D , H A R P E R P . , R I C H A R D M* C L E W E T T , AND RALPH L . 

W E S T F A L L , "The M a r k e t i n g S t r u c t u r e of V e n e z u e l a , " 

The Journal of M a r k e t i n g V o l . 2 2 , April 1 9 5 8 , 

p p . 3 9 1 - 3 9 7 . 

The V e n e z u e l a n m a r k e t i n g system has m a n y 

p a r t i c i p a n t s using the p h i l o s o p h y of low v o l u m e 

and high m a r g i n s ; t h e r e f o r e , price c o m p e t i t i o n is 

a l m o s t a b s e n t and price a g r e e m e n t s are legal 

and c o m m o n , This m a r k e t b e h a v i o r is e x p l a i n e d 

by the b e l i e f that the m i d d l e income class is not 

large enough for a mass m a r k e t m e r c h a n d i s i n g p o l i c y . 

T h e r e f o r e , m o s t of the trade is d i r e c t e d toward the 

h i g h e r income p o p u l a t i o n w h i c h is b e l i e v e d to have 

a low price r e s p o n s i v e n e s s , 

2.4 C O O K , HUGH L . "Structural C h a r a c t e r i s t i c s of the 

V e n e z u e l a n Milk I n d u s t r y " , Journal of Farm E c o n o m i c s , 

V o l . 4 7 , N o . 1 , F e b r u a r y 1 9 6 5 , p p . 1 3 2 - 1 4 7 . 

This a r t i c l e d e s c r i b e s the m a r k e t s t r u c t u r e 

and c o n d u c t of the milk p r o c e s s i n g i n d u s t r y in 

V e n e z u e l a , a t t e m p t i n g to e x p l a i n price b e h a v i o r o b s e r v e d . 

The s h o r t c o m i n g s in p e r f o r m a n c e are o u t l i n e d , and 

some needed g o v e r n m e n t p o l i c i e s are r e c o m m e n d e d . 

2.5 D 0 C T 0 R 0 F F , S T A N L E Y M A R K , " I n s t i t u t i o n a l , O r g a n i z a -

tional and M a n a g e r i a l Factors in E c o n o m i c D e v e l o p -

m e n t , A c o n s i d e r a t i o n of the Cotton I n d u s t r y in 

N o r t h e a s t B r a z i l " , U n p u b l i s h e d P h . D 0 T h e s i s , M i c h i g a n 

S t a t e U n i v e r s i t y , 1 9 6 8 . 

E x a m i n e s the cotton i n d u s t r y i m p o r t a n t to 



N o r t h e a s t B r a z i l . D e s p i t e the s u b s t a n t i a l invest-

m e n t s ($100 m i l l i o n ) m a d e in the m a n u f a c t u r i n g 

s t a g e , D o c t o r o f f argues there have been few 

p e r c e p t i b l e d e v e l o p m e n t a l e f f e c t s , m a i n l y b e c a u s e 

of t h e ' e x i s t a n c e of m a r k e t i n g m e c h a n i s m s that 

work p o o r l y , O t h e r c o n s t r a i n i n g f a c t o r s for 

e c o n o m i c d e v e l o p m e n t in this i n d u s t r y are i d e n t i f i e d . 

2.6 F I E N U P , D A R R E L L F . , B R A N N O N , R U S S E L L H . AND F E N D E R , 

FRANK A . The A g r i c u l t u r a l D e v e l o p m e n t of A r g e n t i n a , 

P r a e g e r , New Y o r k , 1 9 6 9 . 

This is a m a j o r study d o c u m e n t i n g the r e c e n t 

c h a n g e s in agri cultural d e v e l o p m e n t , i den ti fyi ng 

the f a v o r a b l e and u n f a v o r a b l e f a c t o r s of p r o g r e s s , 

and d e v e l o p i n g a set of r e c o m m e n d a t i o n s for 

growth and d e v e l o p m e n t of a g r i c u l t u r e in A r g e n t i n a . 

The a g r i c u l t u r a l m a r k e t i n g s y s t e m is s p e c i f i -

cally d e s c r i b e d and a n a l y z e d . Some r e c o m m e h d a t i o n s 

are made for s o l v i n g its m a j o r p r o b l e m s (see C h a p t e r 

6 , 8 and 9 ) . 

2.7 F L E T C H E R , LEHMAN B . G R A B E R , E R I C , M E R R I L L , W I L L I A M , 

and T H O R B E C K E , E R I C , G u a t e m a l a ' s E c o n o m i c D e v e l o p m e n t : 

The Role of A g r i c u l t u r e , Iowa S t a t e U n i v e r s i t y 

P r e s s , 1 9 7 0 . p e 2 1 2 . 

C h a p t e r 7 deals with the p r o b l e m s of m a r k e t i n g 

grains in G u a t e m a l a , m a n y of which are due to a lack 

of s t o r a g e f a c i l i t i e s . A grain s t o r a g e p r o g r a m 

is r e c o m m e n d e d and s u g g e s t i o n s for p r i c e 

p o l i c y f o r m a t i o n are g i v e n . C h a p t e r 8 d e s c r i b e s 

the p r o d u c t i o n c o n d i t i o n s and trends in f r u i t s , 



v e g e t a b l e s , m e a t , d a i r y p r o d u c t s and m a r i n e 

p r o d u c t s , i d e n t i f y i n g in each case the m a j o r 

p r o b l e m s of m a r k e t i n g these p r o d u c t s , 

2.8 F L E T C H E R , LEHMAN B . AND M E R R I L L , W I L L I A M C . 

Latin A m e r i c a n A g r i c u l t u r a l D e v e l o p m e n t and P o l i c i e s 

I n t e r n a t i o n a l S t u d i e s in E c o n o m i c s M o n o g r a p h N o . 8 , 

D e p t . of E c o n o m i c s , Iowa S t a t e U n i v e r s i t y , S e p t e m b e r 

1 9 6 8 , p. 9 0 . 

A c o n c i s e a n a l y s i s of the a g r i c u l t u r a l s e c t o r s 

in e i g h t Latin A m e r i c a n c o u n t r i e s . P r o d u c t i o n 

and p r o d u c t i v i t y c h a n g e s are d i s c u s s e d t o g e t h e r 

with a g r i c u l t u r a l f o r e i g n t r a d e . I n s t i t u t i o n s 

and g o v e r n m e n t p o l i c i e s are d e s c r i b e d , and in 

m o s t cases m a j o r m a r k e t i n g p r o b l e m s are a n a l y z e d . 

2.9 G L A D E , W I L L I A M AND U D E L L , JON G . "The M a r k e t i n g 

B e h a v i o r of P e r u v i a n F i r m s : O b s t a c l e s and C o n t r i -

b u t i o n s to E c o n o m i c D e v e l o p m e n t " in M a r k e t s and 

M a r k e t i n g in D e v e l o p i n g E c o n o m i e s , e d s . R. M o y e r 

and S . H o l l a n d e r , I r w i n , 1 9 6 8 , p p . 1 5 3 - 1 6 9 . 

The a u t h o r s r e p o r t on firms m a n u f a c t u r i n g 

and d i s t r i b u t i n g c o n s u m e r goods and a g r i c u l t u r a l 

inputs in P e r u , T h e i r b e h a v i o r is d e s c r i b e d as 

being o r i e n t e d toward " e x p l o i t i n g a c a p t i v e m a r k e t " 

r a t h e r than a t t e m p t i n g to a d a p t the kinds and q u a n t i -

ties of goods p r o d u c e d to m e e t the p o t e n t i a l s of 

the real d e m a n d s p r e s e n t . M a r k e t i n g p r a c t i c e s of 

firms should r e c e i v e a t t e n t i o n in national d e v e l o p -

m e n t p r o g r a m s to attain b e t t e r r e s o u r c e a l l o c a t i o n 



and g r e a t e r i n c r e a s e s in p r o d u c t i v i t y . 

2.10 H A R R I S O N , KELLY M . " A g r i c u l t u r a l M a r k e t C o o r d i n a -

tion in the E c o n o m i c D e v e l o p m e n t of P u e r t o R i c o " . 

U n p u b l i s h e d P h . D . T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , 

1966 p. 2 9 4 . 

This thesis points to the i m p o r t a n c e of 

e x p l i c i t l y c o n s i d e r i n g the m a r k e t i n g s y s t e m ' s 

s t r u c t u r e and p e r f o r m a n c e in the d e v e l o p m e n t 

p r o c e s s . Rural and urban areas should be linked 

t h r o u g h a m a r k e t i n g s y s t e m that p r o v i d e s for 

"the smooth flow of p r o d u c t s and p r o f i t i n c e n t i v e s 

both to a g r i c u l t u r a l and i n d u s t r i a l p r o d u c e r s " . 

S o m e t h e o r i e s of e c o n o m i c g r o w t h are 

d i s c u s s e d and an e x t e n s e c o n c e p t u a l i z a t i o n of 

m a r k e t c o o r d i n a t i o n and its e f f e c t on e c o n o m i c 

growth is put f o r t h . M a r k e t p e r f o r m a n c e c r i t e r i a 

are d e v e l o p e d and a p p l i e d to three s p e c i f i c cases 

of a g r i c u l t u r a l i n d u s t r i e s . 

2.11 H E A T O N , LOUIS E . , The A g r i c u l t u r a l D e v e l o p m e n t of 

V e n e z u e l a , P r a e g e r , New Y o r k , 1 969 , p. 320 

This book r e p r e s e n t s a c o m p r e h e n s i v e study 

of the a g r i c u l t u r a l d e v e l o p m e n t p r o b l e m s and p r o s p e c t s 

in V e n e z u e l a . It i n c l u d e s an a n a l y s i s of the m a r k e t i n g 

of a g r i c u l t u r a l p r o d u c t s and i n p u t s , i d e n t i f y i n g 

the m o s t p r e s s i n g p r o b l e m s . (see C h a p t e r s 6 , 7 , 8 

and 9, ) 



2.12 H E N L E Y 9 D O N A L D S . " M a r k e t i n g and E c o n o m i c I n t e g r a -

tion in D e v e l o p i n g C o u n t r i e s " in M a r k e t s and 

M a r k e t i n g in D e v e l o p i n g E c o n o m i e s , e d s . M o y e r 

and H o l l a n d e r , Irwin 1 9 6 8 , p p . 7 0 - 8 6 . 

H e n l e y r e p o r t s on the s u c c e s s a t t a i n e d by the 

Central A m e r i c a n Common M a r k e t , p a r t l y e x p l a i n e d 

by the n e c e s s a r y c o n d i t i o n of lowered tariff 

b a r r i e r s . He c o n t e n d s that the s u f f i c i e n t 

c o n d i t i o n for s u c c e s s lies in a set of m a r k e t i n g 

c o n s i d e r a t i o n s w h i c h m u s t be met b e f o r e firms 

r e s p o n d to the o p p o r t u n i t i e s of a common m a r k e t . 

2.13 " I N T E R N A T I O N A L O R G A N I Z A T I O N S IN E X P O R T P R O M O T I O N 

IN LATIN A M E R I C A " , E c o n o m i c B u l l e t i n for Latin 

A m e r i c a , V o l . X I V , N o . 1 , 1 9 6 9 , p p e 1 4 - 4 6 . 

An e x t e n s i v e d i s c u s s i o n of the m e a n i n g of 

e x p o r t p r o m o t i o n f u n c t i o n s , its c u r r e n t status 

in Latin A m e r i c a and the m o s t p r e s s i n g s h o r t c o m i n g s . 

T h e s e e x p o r t p r o m o t i o n f u n c t i o n s i n c l u d e : 

(1) the c r e a t i o n of the internal and external 
c l i m a t e for e x p o r t s , 

(2) d i s c o v e r i n g and d e v e l o p i n g a demand for 
e x p o r t s , 

(3) i d e n t i f i c a t i o n of new e x p o r t p r o d u c t i o n 
o p p o r t u n i t i e s , and 

(4) m o d i f i c a t i o n and i m p r o v e m e n t of t e c h n i q u e s 
of p r o d u c t i o n . 

2.14 L A R S O N , D O N A L D W A L T E R , "A D i a g o n o s i s of P r o d u c t 

and F a c t o r M a r k e t C o o r d i n a t i o n in the Bean I n d u s t r y 

of N o r t h e a s t B r a z i l " . U n p u b l i s h e d P h . D . t h e s i s , 



M i c h i g a n S t a t e U n i v e r s i t y , East L a n s i n g , M i c h i g a n , 

1 9 6 8 . 

This thesis shows the i m p o r t a n c e of m a r k e t 

c o o r d i n a t i o n in e n c o u r a g i n g firms to expand o u t p u t 

and i n c r e a s e the p r o d u c t i v i t y of the r e s o u r c e s 

u s e d , c o n t r i b u t i n g to e c o n o m i c d e v e l o p m e n t . 

M a r k e t i n g r e s e a r c h should be f o c u s e d on both the 

demand and s u p p l y sides and their i n t e r r e l a t i o n -

s h i p s . To d e t e c t b a r r i e r s for i m p r o v e d m a r k e t i n g 

p e r f o r m a n c e , a study of p r o d u c t and f a c t o r 

m a r k e t s is n e e d e d . Such a study is c a r r i e d 

out in depth for the bean i n d u s t r y , d e t e r m i n i n g the 

main p r o b l e m s and p u t t i n g forth r e c o m m e n d a t i o n s 

for their s o l u t i o n . 

2.15 M E I E R , G E R A L D M . " E x p o r t S t i m u l a t i o n , I m p o r t S u b s t i -

tution and Latin A m e r i c a n D e v e l o p m e n t " Social and 

Economi c Studi es , U n i v e r s i t y C o l l e g e of the W e s t 

I n d i e s , V o l . 1 0 , N o . 1 March 1 9 6 1 , p p . 4 2 - 6 2 . 

M a r k e t i m p e r f e c t i o n s r e s t r a i n the scale and 

r a p i d i t y with w h i c h the s t i m u l u s from the e x p o r t 

s e c t o r has been c a r r i e d over to the rest of 

the Latin A m e r i c a n e c o n o m y . I m p e r f e c t i o n s 

such as f a c t o r i m m o b i l i t y , price r i g i d i t y , r e s t r i c t i v e 

t e n d e n c i e s in both f a c t o r and c o m m o d i t y m a r k e t s , 

and i g n o r a n c e of m a r k e t c o n d i t i o n s , all act as 

i m p e d i m e n t s to the e f f i c i e n t u t i l i z a t i o n of r e s o u r c e s . 

2.16 M O R A N , M I C H A E L J R . , "An E v a l u a t i o n of M a r k e t 

C o o r d i n a t i o n in the B o l i v a n Rice I n d u s t r y . " 



U n p u b l i s h e d M . S . T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , 

1 9 6 8 , p. 1 4 9 . 

Moran d e s c r i b e s the m a r k e t i n g system for rice 

in B o l i v i a from p r o d u c e r s to c o n s u m e r s ; a n a l y z e s 

character!' s ti cs of the m a r k e t p a r t i c i p a n t s and 

i d e n t i f i e s the m a j o r c o n s t r a i n t s for a b e t t e r 

p e r f o r m a n c e . He m a k e s r e c o m m e n d a t i o n s for i m p r o v i n g 

m a r k e t c o o r d i n a t i o n in B o l i v i a n rice i n d u s t r y . 

2.17 M Y R E N , D E L B E R T T . " I n t e g r a t i n g the Rural M a r k e t 

into the N a t i o n a l E c o n o m y of M e x i c o " , D e v e l o p m e n t 

D i g e s t , V o l . 8 , N o . 4 , O c t o b e r 1 9 7 0 , p p . 6 5 - 7 0 . 

Myren e x p l a i n s the fact that a b o u t 80 p e r c e n t 

of the M e x i c a n f a r m e r s are at a n e a r - s u b s i s t e n c e 

f a r m i n g l e v e l , t h e r e f o r e , they do not p a r t i c i p a t e 

in the national m a r k e t s . F u r t h e r m o r e , they are 

e n c l o s e d in a c i r c l e of c a u s a t i o n of low o p p o r t u n i t i e s 

and low p r o d u c t i v i t y and i n c o m e . He s t r e s s e s the 

i m p o r t a n c e of the role of s u p p l i e r s of input 

m a r k e t s in r e c o g n i z i n g the true m a r k e t p o t e n t i a l 

and in f i n d i n g i m a g i n a t i v e s o l u t i o n s to m e e t the 

d e m a n d . The g o v e r n m e n t should p r o v i d e c r e d i t , 

technical a s s i s t a n c e and c e r t a i n forms of i n s u r a n c e . 

2.18 N A S O N , ROBERT W . , "Urban M a r k e t P r o c e s s e s in R e c i f e , 

B r a z i l " u n p u b l i s h e d P h . D . T h e s i s , M i c h i g a n S t a t e 

U n i v e r s i t y , East L a n s i n g , M i c h i g a n , 1 9 6 8 , p . 3 6 2 . 

A d i a g n o s t i c study of the urban food d i s t r i -

bution s y s t e m of R e c i f e that i d e n t i f i e s the m a j o r 



p r o b l e m s and r e c o m m e n d s a s t r a t e g y to bring 

a b o u t needed c h a n g e s . The few large s c a l e 

s e l f - s e r v i c e retail stores show g r e a t e r e f f i c i e n c y , 

p r o g r e s s iveness and c o m p e t i t i v e b e h a v i o r than the 

very small r e t a i l e r s that c o m p r i s e the l a r g e s t 

part of the d i s t r i b u t i o n s y s t e m . The r e c o m m e n d e d 

s t r a t e g y aims to p r o m o t e the d e v e l o p m e n t of 

l a r g e r retail units so as to e n h a n c e c o m p e t i t i o n . 

L o w e r prices i n c r e a s e the c o o r d i n a t i o n of this 

sys t e m . 

2.19 PAN A M E R I C A N U N I O N , The M a r k e t i n g S t r u c t u r e for 

S e l e c t e d P r o c e s s e d Food P r o d u c t s in S w e d e n , N o r w a y , 

D e n m a r k , G e r m a n y , Canada and the United K i n g d o m , 

P . A . U . , W a s h i n g t o n , D . C . 1 9 6 6 , p. 3 4 7 . 

This s t u d y a n a l y z e s the m a r k e t s for s e l e c t e d 

p r o c e s s e d food p r o d u c t s in some E u r o p e a n c o u n t r i e s 

and C a n a d a . The m o s t i m p o r t a n t e l e m e n t s of the 

s t r u c t u r e and p r a c t i c e s of these m a r k e t s are 

a n a l y z e d to e v a l u a t e the e x p o r t p o t e n t i a l in each 

case and e l a b o r a t e p o s s i b l e e x p o r t i n g s t r a t e g i e s . 

2.20 PAN A M E R I C A N U N I O N , The M a r k e t i n g S t r u c t u r e for 

S e l e c t e d P r o c e s s e d Food P r o d u c t s in the United S t a t e s , 

S t u d i e s in E x p o r t P r o m o t i o n N o . 1 , W a s h i n g t o n , D. C . , 

1 9 6 6 , p . 1 4 0 

This study a n a l y z e s the m a r k e t s t r u c t u r e and 

c o n d u c t of some p r o c e s s e d food p r o d u c t s in the United 

S t a t e s from the s t a n d p o i n t of p o t e n t i a l e x p o r t e r s . 

It e x p l a i n s the trade p r a c t i c e s , the n a t u r e of 



c o m p e t i t i o n , i d e n t i f i e s s u b - m a r k e t s , e m p h a s i z e s 

the i m p o r t a n c e of q u a l i t y s t a n d a r d s , and many other 

d e c i s i v e f a c t o r s in e l a b o r a t i n g a p o s s i b l e 

s t r a t e g y for e x p o r t i n g p r o d u c t s of c e r t a i n 

p o t e n t i a l for some Latin A m e r i c a n c o u n t r i e s , 

2.21 R I L E Y , H A R O L D et a l , Food M a r k e t i n g in the Econo-

mic D e v e l o p m e n t of P u e r t o R i c o . R e s e a r c h R e p o r t N o . 4 

Latin A m e r i c a n S t u d i e s C e n t e r , M i c h i g a n S t a t e 

U n i v e r s i t y , East L a n s i n g , M i c h i g a n , 1 9 7 0 , p . 2 9 1 . 

This study is based on an e x t e n s i v e field 

work r e s e a r c h in P u e r t o R i c o , and a n a l y z e s the role 

of food m a r k e t i n g in the d e v e l o p m e n t of P u e r t o 

Rico during the last two d e c a d e s . C h a n g e s in 

urban food m a r k e t i n g are r e v i e w e d and e v a l u a t e d . The 

vertical c o o r d i n a t i o n in the p r o d u c t i o n - m a r k e t i n g 

system for some a g r i c u l t u r a l p r o d u c t s is c l o s e l y 

a n a l y z e d , s p e l l i n g out the p e r f o r m a n c e r e s u l t s . 

The d y n a m i c a s p e c t s of i n s t i t u t i n g s i g n i f i c a n t 

c h a n g e s in the food s y s t e m is a n a l y z e d as a part 

of the p o l i t i c a l and social p r o c e s s e s in w h i c h 

c o m m u n i c a t i o n plays an i m p o r t a n t r o l e . A s y s t e m s 

model is used to e v a l u a t e the c o n s e q u e n c e s of 

m a r k e t i n g c h a n g e s . A final c h a p t e r p r o v i d e s s u g g e s -

tions for f u r t h e r i m p r o v e m e n t s in the p e r f o r m a n c e 

of the P u e r t o Rican food m a r k e t i n g s y s t e m and some 

h y p o t h e s e s and issues c o n c e r n i n g the role of food 

m a r k e t i n g in e c o n o m i c d e v e l o p m e n t , 

2.21 V E N E Z I A N , E D W A R D O AND G A M B L E , W I L L I A M , The A g r i c u l t u r a l 

D e v e l o p m e n t of Mexi c o , P r a e g e r , New Y o r k , 1 969 , p . 2 8 1 . 



This book a n a l y z e s r e c e n t a g r i c u l t u r a l 

d e v e l o p m e n t in M e x i c o . W i t h i n this d i s c u s s i o n , 

brief s e c t i o n s d e s c r i b e past m a r k e t i n g and p r i c e 

p o l i c i e s , and p o i n t out c e r t a i n d e f i c i e n c i e s 

in m a r k e t i n g a g r i c u l t u r a l c o m m o d i t i e s that 

c o n s t r a i n p r o d u c t i o n and e x c l u d e large n u m b e r s of 

s u b s i s t a n c e f a r m e r s from the m a r k e t s y s t e m . 

2.22 R I L E Y , H A R O L D , H A R R I S O N , K E L L Y , M a r k e t C o o r d i n a t i o n 

in the D e v e l o p m e n t of the Cauca V a l l e y Region --

Colombi a , Latin A m e r i c a n S t u d i e s C e n t e r , R e s e a r c h 

R e p o r t N o . 5 , M i c h i g a n S t a t e U n i v e r s i t y , East 

L a n s i n g , M i c h i g a n 1 9 7 0 , p. 3 8 6 , 

This study is a m a j o r work on m a r k e t i n g in 

d e v e l o p i n g c o u n t r i e s done on an i m p o r t a n t e c o n o m i c 

region of C o l o m b i a . M a r k e t p r o c e s s e s in rural and 

urban areas and their i n t e r r e l a t i o n s h i p s are 

d e s c r i b e d and a n a l y z e d to i d e n t i f y the main 

b a r r i e r s to a t t a i n i n g b e t t e r m a r k e t p e r f o r m a n c e . 

R e c o m m e n d a t i o n s are given for the c h a n g e s needed 

and for their i m p l e m e n t a t i o n . 

The f i r s t part of this study o u t l i n e s a 

t h e o r e t i c a l f r a m e w o r k for d i a g n o s i n g m a r k e t c o o r d i n a -

tion p r o b l e m s and for e v a l u a t i n g m a r k e t p e r f o r m a n c e . 

E x t e n s i v e s u r v e y s w e r e c a r r i e d out to a n a l y z e 

the urban food d i s t r i b u t i o n system in C a l i , the 

p r o d u c t i o n and d i s t r i b u t i o n of food in the r e g i o n , 

the input and o t h e r i n d u s t r i e s c l o s e l y r e l a t e d to 

the food system and the m a n u f a c t u r i n g of c o n s u m e r 

g o o d s . A n o t h e r s e c t i o n of the s t u d y a n a l y z e s some 

i n s t i t u t i o n a l f a c t o r s or p u b l i c a s p e c t s (1aws , 



r e g u l a t i o n s , c o m m u n i c a t i o n p r o c e s s e s and c r e d i t ) 

that s i g n i f i c a n t l y a f f e c t the i n c e n t i v e s , b e h a v i o r 

and p e r f o r m a n c e of the e c o n o m i c s y s t e m . A final 

s e c t i o n deals with the p r o b l e m s of i m p l e m e n t a t i o n , 

c o n s i d e r i n g the i n t e r r e l a t i o n s h i p s of the p r o g r a m s 

r e c o m m e n d e d , their timing and the costs and 

t e c h n i c a l a s s i s t a n c e r e q u i r e d . 

2.23 S C H U H , EDWARD G . The A g r i c u l t u r a l D e v e l o p m e n t of 

B r a z i l , P r a e g e r , New Y o r k , 1 9 7 0 , p. 4 5 6 . 

This book d e s c r i b e s the p r o c e s s of a g r i c u l t u r a l 

d e v e l o p m e n t in B r a z i l , d i a g n o s i n g and i d e n t i f y i n g 

the m a j o r forces that are h a m p e r i n g or e n c o u r a g i n g 

f u r t h e r i m p r o v e m e n t s « It r e p r e s e n t s a c o m p r e h e n s i v e 

study t h a t , in p a r t , ( C h a p t e r s 7 , 8 , 9 and 10) 

d i s c u s s e s the a g r i c u l t u r a l m a r k e t i n g s y s t e m s , 

p o i n t i n g to their m a j o r s h o r t c o m i n g s and r e c o m m e n d i n g 

needed c h a n g e s . 

2.24 S L A T E R , C H A R L E S , R I L E Y , H A R O L D , M a r k e t P r o c e s s e s 

in the R e c i f e Area of N o r t h e a s t B r a z i l , Latin 

A m e r i c a n S t u d i e s C e n t e r , R e s e a r c h R e p o r t N o , 2 , 

M i c h i g a n S t a t e U n i v e r s i t y , East L a n s i n g , M i c h i g a n , 1 9 6 9 . 

This study is based on e x t e n s i v e field 

r e s e a r c h , d e s c r i b i n g the m a r k e t i n g system linking 

the urban area of R e c i f e and the rural areas of 

N o r t h e a s t B r a z i l , It i n c l u d e s a d e t a i l e d a n a l y s i s 

of: the urban c o n s u m e r s , the r e t a i l i n g and w h o l e -

saling of food in R e c i f e , the f a r m e r s and the farm 

p r o d u c t i o n p r o c e s s e s , the d i s t r i b u t i o n of i n p u t s , 

and the m a r k e t i n g system for five m a j o r a g r i c u l t u r a l 



c o m m o d i t i e s . This i n f o r m a t i o n is used in 

i d e n t i f y i n g the m a j o r p r o b l e m s faced and in 

e l a b o r a t i n g r e c o m m e n d a t i o n s for i m p r o v i n g the 

p e r f o r m a n c e of the urban and rural c o m p o n e n t s 

of the m a r k e t i n g s y s t e m , A s y s t e m s s i m u l a t i o n 

model for the m a r k e t i n g system in this area was 

d e v e l o p e d to e v a l u a t e the p o s s i b l e e c o n o m i c 

e f f e c t s of the m a r k e t i n g r e f o r m s r e c o m m e n d e d . 

The study also m a k e s a s i g n i f i c a n t c o n t r i b u t i o n 

in p r o v i d i n g a c o n c e p t u a l i z a t i o n of the d y n a m i c 

role of m a r k e t i n g in E c o n o m i c d e v e l o p m e n t . 

2.25 S L A T E R , C H A R L E S , H E N L E Y , D O N A L D , M a r k e t P r o c e s s e s 

in La P a z , B o l i v i a , Latin A m e r i c a n S t u d i e s C e n t e r 

R e s e a r c h R e p o r t N o . 3 , M i c h i g a n S t a t e U n i v e r s i t y , 

East L a n s i n g , M i c h i g a n , 1 9 6 9 , p. 2 4 2 . 

This study p r o v i d e s an a n a l y s i s of the internal 

p r o c e s s e s of the La Paz urban food m a r k e t and of 

s e l e c t e d rural c o n s u m e r m a r k e t s in the food shed 

s e r v i n g this c i t y . S u r v e y s w e r e c o n d u c t e d to 

study c o n s u m e r s and their c h a r a c t e r istics , 

food r e t a i l i n g , w h o l e s a l i n g , and the t r a n s p o r t a t i o n 

s y s t e m s e r v i n g La P a z . A l s o i n c l u d e d w e r e 

f a r m e r s , c o u n t r y a s s e m b l e r s and rural f a i r s . The 

study ends with a set of p r o p o s e d c h a n g e s needed 

in the d i f f e r e n t stages of the u r b a n - r u r a l 

m a r k e t i n g system of La P a z . 

2.26 S L A T E R , C H A R L E S C. " M a r k e t i n g P r o c e s s e s in D e v e l o p i n g 

Latin A m e r i c a n S o c i e t i e s . " Journal of M a r k e t i n g , 

V o l u m e 3 2 , N o . 3 , J u l y , 1 9 6 8 , p p . 5 0 - 5 5 . 



The a r t i c l e s u p p o r t s the thesis that 

" b a r r i e r s " in the m a r k e t i n g system i n h i b i t the 

growth p r o c e s s , t h e r e f o r e , a c o m p r e h e n s i v e study 

to d e t e r m i n e a p p r o p r i a t e r e f o r m s can e n h a n c e 

m a r k e t p a r t i c i p a t i o n . The p r o c e s s of i n d u c i n g 

the internal m a r k e t d e v e l o p m e n t is d i s c u s s e d , 

o u t l i n i n g the i m p l i c a t i o n s for research« 

2.28 W A L T E R S , S H E R W O O D G E O R G E , " M a r k e t i n g in Brazil 

T e s t e d A c c o r d i n g to R e c e n t E c o n o m i c T h e o r y * " Un-

p u b l i s h e d P h . D . d i s s e r t a t i o n , New York U n i v e r s i t y , 

1 9 6 0 , p. 3 7 0 . 

W a l t e r s c o n t e n d s that m a r k e t i n g a c t i v i t i e s have 

not a d e q u a t e l y been c o n s i d e r e d in e c o n o m i c 

d e v e l o p m e n t . Yet in the case of Brazil there seems 

to be much room for i m p r o v i n g m a r k e t i n g e f f i c i e n c y 

at all l e v e l s , and in so d o i n g , s t i m u l a t e e c o n o m i c 

d e v e l o p m e n t . M a r k e t i n g f u n c t i o n s at i n t e r m e d i a t e 

levels ( w h o l e s a l i n g ) in some a g r i c u l t u r a l p r o d u c t s 

and in i n d u s t r i a l c o n s u m e r goods have been 

c h a r a c t e r i z e d by a b u s i n e s s p h i l o s o p h y that lacks 

c o m p e t i t i v e n e s s and p r o d u c e s u n u s u a l l y high p r o f i t s . 

2.29 W A T K I N S , RALPH J . , E x p a n d i n g E c u a d o r
8
s E x p o r t s , 

P r a e g e r , New Y o r k , 1 967 , p. 4 3 0 , 

This book is a d e t a i l e d study of E c u a d o r ' s 

p r o s p e c t s for i n c r e a s i n g e x p o r t s . P o s s i b i l i t i e s 

are a n a l y z e d on p r o d u c t - b y - p r o d u c t b a s i s , and 

p o t e n t i a l s for p r o c e s s i n g raw m a t e r i a l s are also 

e x a m i n e d . I n s t i t u t i o n s and i m p o r t m a r k e t s are 

d i s c u s s e d in s e t t i n g forth r e c o m m e n d a t i o n s . 



2.30 W E B B , T H O M A S R . , "A S y s t e m Model for M a r k e t 

D e v e l o p m e n t P l a n n i n g : N o r t h e a s t B r a z i l , " Un-

p u b l i s h e d P h . D . T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , 

East L a n s i n g , M i c h i g a n , 1 9 6 9 , p 0 3 6 4 . 

This thesis p r e s e n t s a general systems model 

of the N o r t h e a s t region of B r a z i l , f o c u s i n g on 

the e c o n o m i c e x c h a n g e r e l a t i o n s h i p s b e t w e e n 

its m a j o r urban c e n t e r , R e c i f e , and the s u r r o u n d i n g 

rural a r e a s . The model is used to p r o v i d e a 

f r a m e w o r k for d e v e l o p m e n t p l a n n e r s in a s s e s s i n g 

i n v e s t e m e n t p r o g r a m s and o t h e r r e f o r m s in the 

c o o r d i n a t i o n of m a r k e t i n g a c t i v i t i e s , t h r o u g h 

e x a m i n a t i o n of their e f f e c t s on this r e g i o n . 

2.31 W I S H , JOHN R. "Food R e t a i l i n g in E c o n o m i c D e v e l o p -

m e n t : P u e r t o R i c o , 1 9 5 0 - 1 9 6 5 . " U n p u b l i s h e d P h . D . 

T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , 1 9 6 6 , p . 3 0 9 . 

The thesis d e s c r i b e s the c h a n g e s that o c c u r r e d 

in food r e t a i l i n g in P u e r t o R i c o , during this 15 

y e a r p e r i o d : c h a n g e s w h i c h i n c r e a s e d the e f f i c i e n c y 

of the m a r k e t i n g p r o c e s s , b e n e f i t i n g both c o n s u m e r s 

and f a r m e r s . The a p p r o a c h used is l a r g e l y 

h i s t o r i c a l , i d e n t i f y i n g social and p o l i t i c a l f a c t o r s . 

S e c o n d a r y data d e s c r i b e s the e c o n o m i c s i t u a t i o n , 

and i n t e r v i e w s w e r e used to u n d e r s t a n d social and 

p s y c h o l o g i c a l c h a r a c t e r i s t i c s of the i n n o v a t o r s . 

2.32 W I S H , JOHN R. AND H A R R I S O N , K E L L Y , M . M a r k e t i n g --

One A n s w e r to P o v e r t y , Food M a r k e t i n g and E c o n o m i c 

D e v e l o p m e n t of P u e r t o R i c o , 1 9 5 0 - 1 9 6 5 , U n i v e r s i t y 

of O r e g o n , B u s i n e s s P u b l i c a t i o n N o . 3 , E u g e n e , 



O r e g o n , 1 969 , p. 191 . 

This book is based on the a u t h o r s
1
 P h . D . 

t h e s e s . It d e s c r i b e s the role of m a r k e t i n g in 

e c o n o m i c d e v e l o p m e n t by c o n s t r u c t i n g a t h e o r e t i c a l 

f r a m e w o r k and a n a l y z i n g in detail the c h a n g e s 

u n d e r g o i n g in the r u r a l - u r b a n food m a r k e t i n g 

s y s t e m in Puerto R i c o . The role of the p u b l i c 

s e c t o r was d e c i s i v e in b r i n g i n g a b o u t c h a n g e s 

that r e s u l t e d in improved m a r k e t p e r f o r m a n c e . 

2.33 W I S H , J O H N , E c o n o m i c D e v e l o p m e n t in Latin A m e r i c a , 

An A n n o t a t e d B1b1 i o g r a p h y » P r a e g e r , New Y o r k , 1 9 6 6 . 

An e x t e n s i v e a n n o t a t e d b i b l i o g r a p h y r e f e r r i n g , 

in p a r t , to food and a g r i c u l t u r a l m a r k e t i n g in 

the e c o n o m i c d e v e l o p m e n t of Latin A m e r i c a . 

3. A F R I C A 

3.1 A L B A U M , G E R A L D AND R U T M E N , G I L B E R T , "The C o o p e r a t i v e -

based M a r k e t i n g S y s t e m In T a n g a n y i k a , " Journal of 

M a r k e t i n g , V o l e 3 1 , N o . 4 , O c t o b e r 1 967 , p p . 5 4 - 5 8 . 

D e s c r i b e s the a t t e m p t s to install a s i n g l e 

channel m a r k e t i n g system based on c o o p e r a t i v e s , 

o u t l i n i n g some of the r e s u l t i n g l i m i t a t i o n s . 

3.2 A N S C H E L , KURT R. "Agri cui turai M a r k e t i n g in N i g e r i a 

and G h a n a , " D e v e l o p m e n t D i g e s t , V o l . 8 , N o . 4 , 



O c t o b e r 1 9 7 0 , p p . 8 8 - 9 4 . 

A g r i c u l t u r a l m a r k e t s in these c o u n t r i e s are 

highly f u n c t i o n a l social i n s t i t u t i o n s . T h e y 

have grown to m e e t the e x p a n d e d d e m a n d , but 

some p r o b l e m s are a p p a r e n t since u r b a n i z a t i o n is 

p r o c e e d i n g q u i c k l y . M a j o r c h a n g e s should be 

c o n s i d e r e d , e s p e c i a l l y in the c r e d i t and input 

m a r k e t s , in the t r a n s p o r t a ti on s y s t e m and in land 

t e n u r e p r a c t i c e s . 

3.3 B O H A N N A N , PAUL AND D A L T O N , G E O R G E , e d s . M a r k e t s 

in A f r i c a , N o r t h w e s t e r n U n i v e r s i t y P r e s s , 1 9 6 2 , p . 7 6 2 . 

This book is a c o l l e c t i o n of a r t i c l e s r e f e r r i n g 

to all the r e g i o n s of A f r i c a , aiming to e x a m i n e the 

e c o n o m i c a s p e c t s of the e x i s t i n g m a r k e t s , as well 

as other a s p e c t s ( s o c i o l o g i c a l , a n t h r o p o l o g i c a l , e t c . ) . 

3.4 D E A N , R. "Social D e t e r m i n e n t s of P r i c e on S e v e r a l 

A f r i c a n M a r k e t s , " E c o n o m i c D e v e l o p m e n t and 

Cu 1tural C h a n g e , V o l . 1 , N o . 8 , April 1 963 , p p . 2 3 9 - 2 5 6 . 

D e a n ' s a r t i c l e is based on field work 

r e s e a r c h on two m a r k e t s to test the h y p o t h e s i s 

that n o n - e c o n o m i c f a c t o r s may i n f l u e n c e price 

d e t e r m i n a t i o n . The c o n c l u s i o n is t h a t , to a large 

e x t e n t , e m p i r i c a l e v i d e n c e does not s u p p o r t the 

h y p o t h e s i s. 

3.5 H E L L E I N E R , G E R A L D K . , "The Fiscal Role of the 

M a r k e t i n g B o a r d s in N i g e r i a n E c o n o m i c D e v e l o p m e n t , 

1 947-1 961." E c o n o m i c Journal , Vol . 7 4 , N o . 295 , 



S e p t e m b e r 1 9 6 4 , p p e 5 8 2 - 6 0 5 . 

H e l l e i n e r r e v i e w s the a c c o m p l i s h m e n t s of m a r k e t -

ing b o a r d s as r e v e n u e c o l l e c t o r s . He r e c o m m e n d s 

c h a n g e s that could i m p r o v e this f u n c t i o n and attain 

a b e t t e r m a r k e t i n g s y s t e m . 

3.6 H A W K I N S , H . C . G . , W h o l e s a l e and Retail T r a d e in 

T a n g a n y i k a , P r a e g e r , New Y o r k , 1 965 , p. 1 6 8 . 

A study of the d i s t r i b u t i o n system in T a n g a n y i k a 

d e s c r i b i n g the i m p o r t e r s , r e t a i l e r s , and w h o l e s a l e r s 

and a n a l y z i n g their s t r u c t u r e and c o n d u c t in the 

e n t i r e d i s t r i b u t i o n s y s t e m . A final c h a p t e r a s s e s s e s 

the system as a low cost o n e , d u e , in p a r t , to the 

strong p r i c e - c o m p e t i t i o n p r e v a i l i n g in m o s t areas of 

t r a d e . H a w k i n s also points out its m a j o r l i m i t a t i o n s 

in o t h e r r e s p e c t s . The g o v e r n m e n t ' s e f f o r t to set up 

c o o p e r a t i v e s is also d e s c r i b e d . 

3.7 I L 0 R I , C . 0 , "Towards a P o l i c y of M a r k e t i n g I m p r o v e -

m e n t in W e s t e r n N i g e r i a . " B u l l e t i n of Rural E c o n o m i c s 

and S o c i o l o g y , V o l . 2 , N o . 3 , 1 9 6 7 , ( U n i v e r s i t y of 

Ibadan , N i g e r i a ) . 

The a u t h o r i d e n t i f i e s d e f i c i e n c i e s in the food 

d i s t r i b u t i o n system and s u g g e s t s ways of i m p r o v e m e n t , 

m a i n l y t h r o u g h : 1) physical s t r u c t u r e s and m a r k e t 

p l a c e s ; 2) m a r k e t i n g f a c i l i t i e s and 3) m a r k e t i n g 

e x t e n s i o n s e r v i c e s . 

3.8 J O N E S , W I L L I A M 0 . " M a r k e t i n g P r o b l e m s in A f r i c a : 

C o n s t r a i n t s on A g r i c u l t u r a l D e v e l o p m e n t , " D e v e l o p m e n t 

D i g e s t , V o l . 8 , N o . 4 , O c t o b e r , 1 9 7 0 , p p . 9 5 - 9 8 . 



R e p o r t s on the c o n c l u s i o n s of a m a j o r m a r k e t i n g 

study in several c o u n t r i e s . The c o n c l u s i o n s p o i n t 

to the rather good p e r f o r m a n c e of the o p e r a t i o n of 

m a r k e t s for s t a p l e g o o d s , h o w e v e r , one m a j o r d e f i c i e n c y 

d e t e c t e d was a lack of w h o l e s a l e r s who have the 

c a p a c i t y to trade in s t a p l e c o m m o d i t i e s on a national 

basi So C o n s e q u e n t l y , s u p p l i e s are m a l a l l o c a t e d in 

time and s p a c e . 

3.9 K R I E S E L , H* C . , L A U R E N T , C . K . , H A L P E R N , C . L A R Z E L E R E , 

H . E. A g r i c u l t u r a l M a r k e t i n g i n T a n z a n i a , B a c k g r o u n d 

R e s e a r c h and P o l i c y P r o p o s a l s , M i c h i g a n S t a t e U n i v e r s i t y , 

East L a n s i n g , M i c h i g a n , J u n e , 1 9 7 0 , p . 1 3 8 . 

This study is a c o m p r e h e n s i v e a n a l y s i s of the 

a g r i c u l t u r a l m a r k e t i n g s y s t e m in T a n z a n i a , c h a r a c t e r i zed 

by s t r i c t control and i n t e r v e n t i o n by the g o v e r n m e n t 

t h r o u g h n u m e r o u s i n s t i t u t i o n s . M a r k e t i n g p r o c e s s e s 

are based m a i n l y on c o o p e r a t i v e s and s t a t u t o r y m a r k e t -

ing b o a r d s for the p r i n c i p a l a g r i c u l t u r a l c o m m o d i t i e s . 

M a r k e t i n g m a r g i n s have risen s u b s t a n t i a l l y , but some 

s e r v i c e s have d e t e r i o r a t e d during- r e c e n t y e a r s . 

A critical a p p r a i s a l of price p o l i c i e s and m a r k e t -

ing p o l i c i e s is m a d e , with special r e f e r e n c e to the 

p r o b l e m s faced in the s i n g l e - c h a n n e l m a r k e t i n g s y s t e m . 

A d e t a i l e d a n a l y s i s of the f u n c t i o n i n g of m a r k e t i n g 

boards and c o o p e r a t i v e s leads to a final s e c t i o n pro-

posing r e c o m m e n d a t i o n s for i m p r o v i n g the p e r f o r m a n c e of 

the s y s t e m . 

3.10 N E U M A R K , S . D . ,
 n

S o m e E c o n o m i c D e v e l o p m e n t P r o b l e m s of 

A f r i c a n A g r i c u l t u r e , " J o u r n a l of Farm E c o n o m i c s , V o l . 

4 1 , F e b r u a r y , 1 9 5 9 , p p . 4 3 - 5 0 



One of the m o s t u r g e n t needs in A f r i c a n d e v e l o p -

m e n t is a link b e t w e e n the s u b s i s t e n c e and the m o r e 

e c o n o m i c a l l y a d v a n c e d s e c t o r s of the e c o n o m y . M a r k e t -

ing and t r a n s p o r t a ti on f a c i l i t i e s c o m p r i s e this l i n k . 

N e u m a r k c a u t i o n s that capital s p e n t on the t e c h n i c a l 

i m p r o v e m e n t of p r o d u c t i o n a c t i v i t i e s may be w a s t e d 

unless m a r k e t i n g and t r a n s p o r t a ti on f a c i l i t i e s are 

also i m p r o v e d . 

3.11 P R E S T O N , LEE E . , " M a r k e t i n g O r g a n i z a t i o n in A r a b 

S o c i a l i s m , " Journal of M a r k e t i n g , V o l . 3 1 , N o . 4 , 

O c t o b e r , 1 9 6 7 , p p . 1 - 7 . 

D e s c r i b e s the m a r k e t i n g system in the United A r a b 

R e p u b l i c and its e x p a n s i o n , under strong c o n t r o l s by 

the g o v e r n m e n t . Food d i s t r i b u t i o n is s p e c i f i c a l l y 

d e s c r i b e d . 

4 . ASIA 

4.1 A N D E R S O N , DOLE A . , M a r k e t i n g and D e v e l o p m e n t , The 

T h a i l a n d E x p e r i e n c e , I n t e r n a t i o n a l B u s i n e s s and E c o n o m i c 

S t u d i e s , M i c h i g a n S t a t e U n i v e r s i t y , East L a n s i n g , 

M i c h i g a n , 1 9 7 0 , p. 2 1 4 . 

This study r e v i e w s T h a i l a n d ' s h i s t o r i c a l and s o c i o l o g -

ical d e v e l o p m e n t as b a c k g r o u n d for a n a l y z i n g its m a r k e t -

ing s y s t e m s . C h a p t e r T h r e e e x a m i n e s the s t r u c t u r e of 

the m a r k e t i n g s y s t e m for a g r i c u l t u r a l and some i n d u s t r i a l 

c o n s u m e r g o o d s . In C h a p t e r Four the a u t h o r r e v i e w s the 

role of t r a n s p o r t a ti on in the d e v e l o p m e n t of a national 

c o n s u m e r goods m a r k e t . 



4.2 C H A T U R V E D I , J . N . , The T h e o r y of M a r k e t i n g in Under-

d e v e l o p e d C o u n t r i e s , Kitab M a h a l , D e l h i , 1 959 , p . 1 3 5 . 

This study d e s c r i b e s the f u n d a m e n t a l d i f f e r e n c e s 

between d e v e l o p e d and u n d e r d e v e l o p e d c o u n t r i e s , and 

points out the need for a d i f f e r e n t a p p r o a c h to 

m a r k e t i n g p r o b l e m s in d e v e l o p i n g c o u n t r i e s . The 

p r o b l e m s of a s u b s i s t e n c e a g r i c u l t u r e are e x e m p l i f i e d 

in the case of India to show how i n e f f i c i e n t a g r i c u l -

tural m a r k e t s have c o u p l e d with o t h e r f a c t o r s to h i n d e r 

the d e v e l o p m e n t p r o c e s s . S o l u t i o n s p r o p o s e d c o n c e r n 

e l i m i n a t i n g u n n e c e s s a r y m i d d l e m e n . 

4.3 C H A U D H A R Y , M U H A M M A D A S L A M , "An A n a l y s i s of the Fertil-

izer D i s t r i b u t i o n S y s t e m in W e s t P a k i s t a n " U n p u b l i s h e d 

P h . D . T h e s i s , M i c h i g a n S t a t e U n i v e r s i t y , East L a n s i n g , 

M i c h i g a n , 1 9 7 0 . 

The study a n a l y z e s the s y s t e m of f e r t i l i z e r d i s t r i -

bution in W e s t P a k i s t a n . A l t h o u g h facing a r a p i d l y 

e x p a n d i n g d e m a n d , the s y s t e m has failed to p e r f o r m 

e f f i c i e n t l y , due in p a r t , to its o r g a n i z a t i o n based on 

q u o t a s , fixed m a r g i n s and r e g u l a t e d p r i c e s . The a u t h o r 

r e c o m m e n d s an o r g a n i z a t i o n based on free m a r k e t forces 

and p r i v a t e e n t e r p r i s e , a l l o w i n g g r e a t e r o p e r a t i o n a l 

f l e x i b i l i t y to the firms in the i n d u s t r y and a m o r e 

s t a b l e f e r t i l i z e r s u p p l y in terms of time and s p a c e , 

4.4 C O O K , HUGH L. , " M a r k e t S t r u c t u r e and E c o n o m i c D e v e l o p -

m e n t in the P h i l i p p i n e s , " Journal of Farm E c o n o m i c s , 

V o l . 4 1 , D e c e m b e r , 1 9 5 9 , pp, 1 3 1 6 - 1 3 2 2 . 

Cook m a i n t a i n s that c o n c e n t r a t i o n and i n d u s t r y 



d e v e l o p m e n t seem to a c c o m p a n y each o t h e r . 

T h e r e f o r e , p o l i c i e s e n c o u r a g i n g a highly c o n c e n -

trated m a r k e t s t r u c t u r e may be the m o s t f e a s i b l e 

way to a c h i e v e rapid d e v e l o p m e n t in the food 

i n d u s t r i e s . The limited e f f e c t i v e d e m a n d in 

d e v e l o p i n g c o u n t r i e s and the large firm size 

r e q u i r e d for e f f i c i e n t o p e r a t i o n may impose 

m o n o p o l i e s in the e c o n o m y , c r e a t i n g h o s t i l i t y 

toward p r i v a t e e n t e r p r i s e . 

4.5 C U M M I N G S , RALPH W . , " E f f e c t i v e n e s s of P r i c i n g 

in an Indian W h e a t M a r k e t : A Case S t u d y of 

K h a n n a , P u n j a b , " A J A E , V o l . 5 0 , N o . 3 , A u g u s t , 

1 968 , p p . 687-701 . 

The a r t i c l e a n a l y z e s the pricing. e f f e c t i v e n e s s 

of a w h o l e s a l e w h e a t m a r k e t in I n d i a , to a n s w e r 

the q u e s t i o n of the m o n o p o l i s t i c powers of traders 

and their " a n t i - s o c i a l " F u n c t i o n . The study 

finds this m a r k e t c o m p e t i t i v e l y i n t e g r a t e d into 

the l a r g e r India m a r k e t . 

4.6 D A R R A H , L. B . , "Brief A p p r a i s a l of M a r k e t i n g " in 

S e l e c t e d R e a d i n g s to A c c o m p a n y G e t t i n g A g r i c u l t u r e 

M o v i n g , B o r t o n , R a y m o n d E e > ed; A g r i c u l t u r a l 

D e v e l o p m e n t C o u n c i l , New Y o r k , 1 9 6 6 , pp* 1 5 6 - 6 2 . 

A brief d i s c u s s i o n of the m a r k e t i n g of 

a g r i c u l t u r a l p r o d u c t s in the Phi 1 ippines and a clear 

i d e n t i f i c a t i o n of the m a j o r p r o b l e m s . 

4.7 de G U I A , ERIC 0 . , F e r t i l i z e r D i s t r i b u t i o n in the 



P h i l i p p i n e s , D e v e l o p m e n t C e n t r e of the O r g a n i z a t i o n 

for E c o n o m i c C o - o p e r a t i o n and D e v e l o p m e n t , P a r i s , 

1 9 7 0 , p. 1 3 9 . 

An e x a m i n a t i o n of the f e r t i l i z e r d i s t r i b u t i o n 

system in the P h i l i p p i n e s a g a i n s t the b a c k g r o u n d 

of the a g r i c u l t u r a l s e c t o r , g o v e r n m e n t p r o g r a m s 

a f f e c t i n g food p r o d u c t i o n , and the p r e s e n t 

status and f u t u r e p r o s p e c t s of d o m e s t i c f e r t i l i z e r 

s u p p l y and d e m a n d . The physical d i s t r i b u t i o n 

system is c o n s i d e r e d a d e q u a t e , a l t h o u g h much 

i m p r o v e m e n t can be m a d e in the i n s t i t u t i o n s 

a f f e c t i n g this input m a r k e t . The main p r o b l e m s 

of m a r k e t i n g and di s t r i b u t i n g f e r t i 1 i z e r are 

c l e a r l y i d e n t i f i e d and r e c o m m e n d a t i o n s are g i v e n . 

4.8 F A R R U K , M U H A M M A D 0 * , The S t r u c t u r e and P e r f o r m a n c e 

of the Rice M a r k e t i n g S y s t e m in E a s t P a k i s t a n , 

O c a s s i o n a l Paper N o . 3 1 , D e p a r t m e n t of A g r i c u l t u r a l 

E c o n o m i c s , Cornell U n i v e r s i t y , I t h a c a , New Y o r k , 

1 9 7 0 , p. 1 4 7 . 

The study e x a m i n e s , in d e t a i l , the s t r u c t u r e s 

of p r o d u c t i o n , c o n s u m p t i o n , i n t e r r e g i o n a l e x c h a n g e , 

and of the rice m a r k e t at all l e v e l s . The m a r k e t i n g 

f u n c t i o n s c a r r i e d out p r i v a t e l y and by the g o v e r n m e n t 

are a n a l y z e d and e v a l u a t e d . The p r o c e s s i n g of 

paddy is s t u d i e d in d e p t h , i n c l u d i n g a l t e r n a t i v e 

m e t h o d s and its c o s t s . The p r i c i n g e f f i c i e n c y 

of the m a r k e t i n g s y s t e m , e v a l u a t e d in terms of spatial 

and temporal d i f f e r e n t i a l s , is found to lack o l i g o -

p o l i s t i c e l e m e n t s , and shows m a r k e t s well i n t e g r a t e d 

r e g i o n a l l y . 



4.9 H I R S C H , LEON V. M a r k e t i n g in an U n d e r d e v e l o p e d 

E c o n o m y : The North Indian S u g a r I n d u s t r y . 

P r e n t i c e H a l l , I n c . E n g l e w o o d C l i f f s , N . J . , 1 9 6 1 , 

p. 392 e 

This book is based on a doctoral d i s s e r t a -

t i o n . It d e s c r i b e s and a n a l y z e s the m a r k e t i n g 

p r o c e s s e s of the sugar i n d u s t r y in North I n d i a , 

from the p r i m a r y p r o d u c e r s to the c o n s u m e r s . 

4.10 J A S D A N W A L L A , Z . Y . , M a r k e t i n g E f f i c i e n c y in Indian 

Agri c u l t u r e A11i ed P u b l i s h e r s , B o m b a y , I n d i a , 

1 9 6 6 , p. 1 3 2 . 

Field r e s e a r c h and p r i c e a n a l y s i s are used 

to a n a l y z e the m a r k e t for cash crops (cotton 

and g r o u n d n u t s ) in S a u r a s h t r a , I n d i a . The study 

finds that these m a r k e t s p r e s e n t a c o m p e t i t i v e 

s t r u c t u r e and are well i n t e g r a t e d in a l m o s t all 

stages of the m a r k e t i n g c h a n n e l s and t h r o u g h o u t 

the region» C o m p e t i t i o n in some cases is limited 

by d i s t a n c e to market«, M a r k e t i n g e f f i c i e n c y 

could be i n c r e a s e d by i m p r o v e m e n t s in m a r k e t i n f o r m a -

t i o n , s e l l i n g m e t h o d s , and c r e d i t a v a i l a b i l i t y . 

4.11 L E L E , UMA J . , "An A n a l y s i s of M o d e r n i z a t i o n of 

the Rice M i l l i n g I n d u s t r y in India," O c c a s i o n a l 

Paper N o . 3 7 , D e p a r t m e n t of A g r i c u l t u r a l E c o n o m i c s , 

Cornell U n i v e r s i t y , June 1 9 7 0 , p. 4 7 . 

An a n a l y s i s of the s t r u c t u r e of the rice 

m i l l i n g i n d u s t r y and the level of e f f i c i e n c y a t t a i n e d 



in m o d e r n and t r a d i t i o n a l Indian rice m i l l s . 

In light of this a n a l y s i s , g o v e r n m e n t p o l i c i e s 

are e v a l u a t e d and p o l i c y i m p l i c a t i o n s are g i v e n . 

The study e x t e n d s to s t o r a g e p r o b l e m s in the 

i n d u s t r y , its e c o n o m i c s , and the i m p a c t on 

o p e r a t i o n a l e f f i c i e n cy e 

4.12 M A M O R I A , C, B . AND R M A N L A L J O S H I , P r i n c i p l e s and 

P r a c t i c e of M a r k e t i n g in I n d i a e A l l a h a b a d , 

Kitab Mahel , 1 962 , p. 5 5 8 . 

A text book d e a l i n g with the s t r u c t u r e of 

a g r i c u l t u r a l m a r k e t i n g in I n d i a , with r e f e r e n c e 

to the d e f e c t s in a g r i c u l t u r a l m a r k e t i n g and 

lines of i m p r o v e m e n t in the c o n t e x t of g o v e r n -

m e n t ' s role and e c o n o m i c d e v e l o p m e n t . It i n c l u d e s 

s p e c i f i c c h a p t e r s on the m a r k e t c h a n n e l s for 

c e r t a i n c o m m o d i t y groups and d i s c u s s e s c o o p e r a t i v e 

m a r k e t i n g , f i n a n c i n g of m a r k e t s , state t r a d i n g , 

h e d g i n g and f u t u r e t r a d i n g . 

4.13 M A R T I N , LEE R e , "Some M a r k e t i n g P r o b l e m s in 

P a k i s t a n and India," Journal of Farm E c o n o m i c s , 

V o l . 4 1 , D e c e m b e r 1 9 5 9 , p p . 1 3 2 3 - 1 3 2 6 . 

The a r t i c l e e m p h a s i z e s some m a j o r p r o b l e m s of 

e c o n o m i c d e v e l o p m e n t r e l a t e d to the m a r k e t i n g 

o r g a n i z a t i o n : (1) e c o n o m i c a n a l y s i s , b u i l t 

around a s t a t i c e c o n o m i c e f f i c i e n c y c o n c e p t is not 

as useful in d e v e l o p i n g c o u n t r i e s . S e t t i n g up 

m a r k e t i n g c h a n n e l s and r e l a t e d s e r v i c e s also 

calls for i n g e n u i t y in o r g a n i z a t i o n and human 



r e l a t i o n s ; (2) m a r k e t i n g c h a n n e l s in early 

stages of d e v e l o p m e n t are often u n r e l i a b l e in 

terms of the q u a l i t y of the p r o d u c t s and the 

s t a b i l i t y of s u p p l i e s ; (3) i n s t i t u t i o n s m o r e 

c o m p a t i b l e with e c o n o m i c d e v e l o p m e n t are needed 

to allow u n d e r e m p l o y e d labor to m a k e a m o r e 

s i g n i f i c a n t c o n t r i b u t i o n to d e v e l o p m e n t . 

4.14 M E L L O R , J O H N ,
 n

A g r i c u 1 t u r a 1 P r o d u c t and Input 

M a r k e t s in South Asian S m a l l h o l d e r A g r i c u l t u r e " 

i n A g r i c u l t u r a l C o o p e r a t i v e s and M a r k e t s in 

D e v e l o p i n g C o u n t r i e s , K. A n s c h e l , R . B r a n n o n 

and E . S m i t h , e d s . , P r a e g e r , New Y o r k , 1 9 6 9 , 

p p . 1 0 7 - 1 1 9 . 

This paper d e s c r i b e s some of the m a j o r 

s t r u c t u r a l c h a r a c t e r i s t i c s of p r o d u c t and input . 

m a r k e t s in I n d i a . It also a n a l y z e s the t h e o r e t i c a l 

c o n d i t i o n s f a v o r i n g the o r g a n i z a t i o n of c o o p e r a t i v e s 

and d i s c u s s e s their p r o s p e c t s in this a g r i c u l t u r a l 

m a r k e t i n g s y s t e m . 

4.15 N I G H T I N G A L E , RAY W . , The M o d e r n i z a t i o n D e c i s i o n 

in Indian Urban Fluid Milk M a r k e t s , Cornell 

I n t e r n a t i o n a l A g r i c u l t u r a l D e v e l o p m e n t B u l l e t i n 1 5 , 

Cornell U n i v e r s i t y , I t h a c a , New Y o r k , A u g u s t 1 9 7 0 , 

p. 9 3 . 

This study d e s c r i b e s the Indian d a i r y 

e c o n o m y as b a c k g r o u n d for d e t a i l e d case s t u d i e s of 

the s t r u c t u r e and e f f i c i e n c y levels of m o d e r n and 

t r a d i t i o n a l urban mi 1k m a r k e t i n g s y s t e m s s e r v i n g 



New Delhi arid o t h e r c i t i e s . The a n a l y s i s of 

these s y s t e m s r e v e a l s several areas w h e r e i m p r o v e d 

c o n d i t i o n s w o u l d r e s u l t in a b e t t e r m a r k e t 

p e r f o r m a n c e . A final s e c t i o n c o m p a r e s the produc-

t i v i t y a t t a i n e d in these d i f f e r e n t s y s t e m s , and 

f o c u s e s on some p r o b l e m s faced in i n d u c i n g 

m o d e r n i zati o n . 

4.16 R A J A D H Y A K S H A , V . G . " P e n e t r a t i n g Rural M a r k e t s , " 

D e v e l o p m e n t D i g e s t , V o l . 8 , N o . 4 , O c t o b e r 1 970 , 

p p . 9 8 - 1 0 4 , 

R e p o r t s on the e f f o r t s and p r o b l e m s of a 

p r i v a t e c o m p a n y in d i s t r i b u t i n g and s e l l i n g its 

industrial c o n s u m e r goods in the Indian c o u n t r y s i d e . 

This v e n t u r e has not been very p r o f i t a b l e , but 

it has g r e a t p o t e n t i a l for m o t i v a t i n g the f a r m e r 

and s t i m u l a t i n g e c o n o m i c c h a n g e in this vast m a r k e t . 

4.17 R U T T A N , V E R N O N , " A g r i c u l t u r a l P r o d u c t and F a c t o r 

M a r k e t s in S o u t h e a s t A s i a , " E c o n o m i c D e v e l o p m e n t 

and Cultural C h a n g e , V o l . 7 , N o . 4 , July 1 9 6 9 . 

Ruttan points out the i n c r e a s i n g i m p o r t a n c e 

of m a r k e t i n g c h a n n e l s in food p r o d u c t s and f a c t o r 

m a r k e t s as d e v e l o p m e n t o c c u r s , as well as the 

g r e a t e r a m o u n t of r e s o u r c e s r e q u i r e d by this 

a c t i v i t y w h i c h has been s e r i o u s l y u n d e r e s t i m a t e d 

by growth m o d e l s • 

He c o n c l u d e s t h r o u g h an e m p i r i c a l test 

(for g r a i n s ) that p r o d u c t m a r k e t s are r e l a t i v e l y 

e f f i c i e n t in t r a n s m i t t i n g price i n f o r m a t i o n and 



i n c e n t i v e s between c o n s u m e r s and p r o d u c e r s , and 

that m i d d l e m a n a r b i t r a r y powers to m o d i f y price 

are very 1 i mi t e d . He argues that a s t r u c t u r a l 

a p p r o a c h to m a r k e t reform is i dead e n d ; r a t h e r 

a p o s i t i v e a p p r o a c h to the p r o b l e m of l o g i s t i c s 

and t e c h n i c a l e f f i c i e n c y in r e s o u r c e use in 

p r o d u c t m a r k e t s is n e e d e d , w h i c h at times may 

r e q u i r e s t r u c t u r a l t r a n s f o r m a t i o n s . He 

d i s c u s s e s several ways to o r g a n i z e l o g i s t i c a l 

s u p p o r t for input m a r k e t s . 

In s e t t i n g up v i a b l e m a r k e t i n g i n s t i t u t i o n s , 

it is u n l i k e l y that h i s t o r i c a l a n a l o g i e s with 

p r e s e n t l y d e v e l o p e d c o u n t r i e s p r o v i d e useful 

g u i d e l i n e s . The use of k n o w l e d g e on social 

o r g a n i z a t i o n and b e h a v i o r is r e q u i r e d to design 

e f f e c t i v e r e l a t i o n s h i p s b e t w e e n i n c e n t i v e s and 

p e r f o r m a n c e * 

S A X E N A , B . S . , S A X E N A , S . P. AND N I G A M , 0 . P . , A__ 

S t u d y of M a r k e t i n g in I n d i a , Ki shore P u b l i s h i n g 

H o u s e , K a n p u r , 1 9 6 9 , p e 6 2 4 . 

An e x t e n s i v e study on m a r k e t i n g , d e s c r i b i n g 

the f u n c t i o n s and i n s t i t u t i o n s involved in India* 

It covers a w i d e range of t o p i c s , such as m a r k e t 

r i s k , m a r k e t f i n a n c e , s t a n d a r d i z a t i o n and g r a d i n g , 

m a r k e t r e s e a r c h * i n f o r m a t i o n and e x t e n s i o n , 

r e g u l a t e d m a r k e t s , s p e c u l a t i o n , c o o p e r a t i v e 

m a r k e t i n g , stock e x c h a n g e s and m a n y o t h e r s . The 

study is c o n c e r n e d with m a r k e t i n g as a general 

a r e a , s p e c i f i c a l l y c o v e r i n g a g r i c u l t u r a l m a r k e t i n g 

in s e l e c t e d c h a p t e r s . 



4.19 S P I N K S , G . R . , " A t t i t u d e s T o w a r d A g r i c u l t u r a l 

M a r k e t i n g in Asia and the Far E a s t , " M o n t h l y 

B u l l e t i n of A g r i c u l t u r a l E c o n o m i c s and S t a t i s t i c s , 

V o l . 1 9 , N o . 1 , J a n u a r y , 1 9 7 0 . 

S p i n k s r e p o r t s that a g r i c u l t u r a l m a r k e t i n g 
/ . . . 

has not y e t been a c c e p t e d as^an e s s e n t i a l e l e m e n t 

in a g r i c u l t u r a l d e v e l o p m e n t . Many p r o g r a m s 

have failed to reach their e x p e c t e d g o a l s . The 

r e a s o n s for this n e g l e c t , he a r g u e s , lie in the 

g o v e r n m e n t ' s b u r e a u c r a c i e s , in aid a g e n c i e s , and 

in the c o m m o n l y w i d e s p r e a d belief that m i d d l e m e n 

f u n c t i o n s do not c o n t r i b u t e to social w e l l - b e i n g . 

5. EUROPE 

5.1 A B B O T T , J . C . , "Food M a r k e t i n g in W e s t e r n 

E u r o p e T o d a y , " Journal of M a r k e t i n g , V o l . 2 7 , 

N o . 2 , April , 1 963 , p p . 1 7 - 2 2 . 

This a r t i c l e d e s c r i b e s the c h a n g e s taking 

place in food d i s t r i b u t i o n s y s t e m s in E u r o p e . 

It refers to the a d o p t i o n of s e l f - s e r v i c e 

r e t a i l i n g with the c o n s e q u e n t p r e - p a c k a g i n g n e e d s , 

and the p r o b l e m s faced in o b t a i n i n g r e g u l a r and 

s t a n d a r d i z e d supplies«, A c c o r d i n g to the a u t h o r , 

these c h a n g e s have i n c r e a s e d the m a r k e t i n g 

e f f i c i e n c y and have b e n e f i t e d the c o n s u m e r . 

5.2 C O L L I N S , N O R M A N , " D e v e l o p m e n t of a C o o r d i n a t e d 



Food P r o d u c t i o n and D i s t r i b u t i o n S y s t e m in 

W e s t e r n E u r o p e . " Journal of Farm E c o n o m i c s , 

Vol . 4 5 , N o . 2 , M a y , 1 9 6 3 . 

C o l l i n s d e s c r i b e s some character!
0
 s ti cs of 

the food r e t a i l i n g system in W e s t e r n E u r o p e , and 

e x p l a i n s why the s u p e r m a r k e t has had very d i f f e r e n t 

rates of a d o p t i o n among the c o u n t r i e s of this 

region . 

In g e n e r a l , the food m a r k e t i n g s y s t e m s are 

formed by a large n u m b e r of small firms in 

p r o d u c t i o n , w h o ! e s a ! i n g and r e t a i l i n g , a l t h o u g h 

there are trends to form c o o p e r a t i v e organ i za tions 

and l a r g e r f i r m s . The f o r m a t i o n of the E u r o p e a n 

E c o n o m i c C o m m u n i t y will p r o m o t e a m o r e d y n a m i c 

and c o m p e t i t i v e food s e c t o r 0 

5.3 G U E R I N , J O S E P H R. "The I n t r o d u c t i o n of a New 

Food M a r k e t i n g I n s t i t u t i o n in an U n d e r d e v e l o p e d 

E c o n o m y : S u p e r m a r k e t s in S p a i n o " Food R e s e a r c h 

I n s t i t u t e , V o l . V , N o . 3 , S t a n f o r d U n i v e r s i t y , 1 9 6 5 . 

The a u t h o r d e s c r i b e s the S p a n i s h g o v e r n m e n t ' s 

a t t e m p t to i n t r o d u c e s u p e r m a r k e t s as a m e a n s of 

t r a n s f o r m i n g the food m a r k e t i n g i n d u s t r y and 

s t a b i l i z i n g food priceSo The e x p e r i e n c e was 

l a r g e l y u n s u c c e s s f u l . G u e r i n h y p o t h e s i z e s 

that c e r t a i n c o n d i t i o n s needed for s u c c e s s f u l 

s u p e r m a r k e t o p e r a t i o n may be a b s e n t in u n d e r -

d e v e l o p e d e c o n o m i e s . 

5.4 OE CD , Food M a r k e t i ng and Economi c G r o w t h , 



O r g a n i z a t i o n for E c o n o m i c C o o p e r a t i o n and 

D e v e l o p m e n t , P a r i s , 1 9 7 0 , p. 1 3 0 . 

This OECD r e p o r t a n a l y z e s the basic social 

and e c o n o m i c c h a n g e s w h i c h have a c c o m p a n i e d 

e c o n o m i c g r o w t h in the p o s t w a r period in the OECD 

m e m b e r c o u n t r i e s , i n c l u d i n g d e v e l o p m e n t s and 

p o l i c i e s at the m a c r o - l e v e l , the c h a n g e s in 

b u s i n e s s s t r u c t u r e , t e c h n o l o g i c a l a d v a n c e s and 

o t h e r forces c h a n g i n g the s t r u c t u r e of c o n s u m e r 

d e m a n d . All these c h a n g e s have a f f e c t e d the 

food d i s t r i b u t i o n system which has e v o l v e d into 

a s t r u c t u r e i n c r e a s i n g l y c o m p o s e d of e f f i c i e n t 

s e l f - s e r v i c e s u p e r m a r k e t s at the retail l e v e l , 

and has r e s u l t e d in i m p r o v e d p e r f o r m a n c e . 

The s i g n i f i c a n c e of these d e v e l o p m e n t s in food 

m a r k e t i n g are also d i s c u s s e d : the g r o w t h of 

large food p r o c e s s i n g and d i s t r i b u t i n g f i r m s , the 

g r o w i n g c o n c e n t r a t i o n of m a r k e t p o w e r , rising 

m a r k e t i n g c o s t s , and the g r o w i n g i n t e r d e p e n d e n c e 

of urban m a r k e t i n g and a g r i c u l t u r e that c o n t r i b u t e s 

to e c o n o m i c g r o w t h . 

O E C D , A g r i c u l t u r a l D e v e l o p m e n t in S o u t h e r n E u r o p e , 

A g r i c u l t u r a l P o l i c y R e p o r t s , O E C D , P a r i s , 1 9 6 9 , 

p. 42 7, 

This study refers to the a g r i c u l t u r a l s e c t o r s 

of P o r t u g a l , S p a i n , Y u g o s l a v i a , G r e e c e and T u r k e y . 

It a n a l y z e s the role of a g r i c u l t u r e w i t h i n the 

total e c o n o m y of each c o u n t r y , and d o c u m e n t s the 

c h a n g e s and p r o b l e m s in p r o d u c t i o n , c o n s u m p t i o n , 



f o r e i g n trade and m a r k e t i n g of a g r i c u l t u r a l 

p r o d u c t s . A g r i c u l t u r a l d e v e l o p m e n t p o l i c y is 

also a n a l y z e d in each case with r e s p e c t to p r i c e s , 

i n c o m e s , m a r k e t i n g , m a n p o w e r , s t r u c t u r a l i m p r o v e -

m e n t and other i m p o r t a n t i s s u e s . 
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R e s e a r c h m e t h o d s : 

Retai1i ng : 

1 . 1 , 1 . 7 , 1 . 9 , 1 . 2 0 , 1.24 
1 .33 , 1 .41 , 1 .55 , 2 . 1 3 , 2 . 32 
3 . 6 , 4.7 

1 . 2 , 1 . 4 , 1 . 2 0 , 3 . 9 , 4 . 3 , 4 . 1 2 , 
4 . 1 8 , 5.3 
1.9 , 1 .25 , 1 . 55 , 1 .47 
2 . 7 , 2 . 1 6 , 4 . 5 , 4 . 8 , 4.11 , 2.24 
2.22 

1 . 9 , 1 . 1 5 , 1 .54 , 1 . 55 , 2 . 1 0 , 
2 . 2 2 , 2 . 2 4 , 2.21 
2 . 1 0 , 2.21 , 2.31 , 2.32 
1 . 1 3 , 2.11 , 2 . 1 4 , 2 . 1 7 , 2 . 2 4 , 
3 . 2 , 4 . 3 , 4 . 7 , 4 . 1 4 , 4.17 

1 . 6 , 1 . 8 , 1 .56, 3.2 
1 . 1 0 

1 . 3 , 1 . 1 1 , 3 . 5 , 3.9 
1 . 3 6 , 2 . 7 , 2 . 8 , 2 . 1 3 , 2 . 2 7 , 3 . 9 , 
4.11 , 5 . 5 , 2.24 

2 . 4 , 2 . 1 0 , 4 . 1 5 , 2.21 , 2 . 2 4 , 2.22 

1 . 3 6 , 1.55 

1 . 1 0 , 1 . 2 5 , 1 . 7 , 2.22 

2.1 , 2 . 4 , 2 . 1 0 , 2 . 1 6 , 2.21 , 2 . 2 4 , 
2 . 2 5 , 2 . 3 2 , 3 . 3 , 3 . 9 , 4 . 1 0 , 5.4 
1.1 , 1.2 , 1 . 5 , 1.20 , 1.24 , 1 .30 , 
2 . 9 , 2 . 1 0 , 4.19 
1 . 6 , 1 . 8 , 2 . 7 , 2.27 
1 . 9 , 2.11 , 2.1 
1 . 9 , 1 . 1 0 , 1 . 1 3 , 1.41 , 1 . 7 , 1 . 5 5 , 
1.57 , 2.22 , 4.1 1 , 4.1 5 , 5.4 

1 . 5 , 2 . 2 4 , 2.22 
1 . 1 6 , 1 . 1 3 , 1 . 2 6 , 1 . 4 8 , 1 . 5 4 , 
2.21 , 2 . 24 , 2 . 22 , 2.26 , 4.1 3 
1 . 2 7 , 2 . 2 , 2 . 1 6 , 2 . 1 8 , 2.21 , 2.22 



Rice m a r k e t i n g : 

S t r u c t u r e : 

S t o r a g e : 
Social s y s t e m s : 

S y s t e m s m o d e l s 
( s i m u l a t i o n ) : 

S t a n d a r d i zati on : 
S u p e r m a r k e t s : 

T r a i n i n g : 
T r a n s p o r t a t i o n : 

T r a n s f e r a b i 1 ity (of 
m a r k e t i n g i n s t i t u -
t i o n s ) : 

Vertical i n t e g r a t i o n 

W h o l e s a l i n g : 

2 . 24 , 2.25 , 2.31 , 2. 32 , 3 .6 
4 . 9 , 5 . 2 , 5.4 
2 . 1 6 , 4.11 

1 . 4 , 1 . 9 , 1 . 1 3 , 1 . 3 9 , 1 . 4 3 , 
1 .45 , 1 .49 , 1 .50 , 1 . 5 8 , 2.4 , 
2 . 1 0 , 2 . 1 8 , 2 . 1 9 , 2 . 2 0 , 2.21 , 
2 . 2 2 , 2 . 2 4 , 3 . 3 , 3 . 4 , 3 . 6 , 
4.1 , 4 . 4 , 4 . 8 , 4 . 9 , 4 . 1 0 , 4.11 , 
4 . 1 4 , 4 . 1 5 , 4 . 1 7 , 4 . 1 8 , 5 . 4 , 5.5 
1 . 9 , 1 . 7 , 1 . 5 5 , 2 . 7 , 4.11 
1.1 6 , 1 . 27 , 2 . 21 , 2.31 , 2. 32 , 
4 . 1 , 4.1 7 , 1 .47 , 1 . 55 , 2. 22 , 2.24 

1.29 , 2 . 21 , 2 . 24 , 2.30 
1 .31 , 1 .41 , 1 . 7 , 5.1 
2 . 2 , 2 . 1 8 , 5 . 1 , 5 . 2 , 5 . 3 , 5.4 

1 . 6 , 1 . 4 7 , 1.54 
1.7 , 1.9 , 1 . 1 0 , 1 .25 , 1 .31 , 1 .39 , 
1 . 55 , 2.22 , 2 .2 5 , 3 2 , 3 . 1 0 , 4 . 1 , 4.7 

1.21 , 1 . 5 0 , 4.17 

1 . 1 2 , 2 . 1 8 , 2.21 , 2 . 2 2 , 2.24 

1.1 4 , 1 .25 , 1 .27 , 2. 1 6 , 2.1 8 , 
2 . 21 , 2.22 , 2.24 , 2 . 25 , 2. 32 , 
3 . 6 , 3 . 8 , 4 . 2 , 4 . 9 , 5 . 2 , 5.4 






